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The franchise is for a motel operated as one of the following Studio 6® brands: 
 

(1) a Studio 6® extended stay motel (a “Studio 6 Extended Stay Motel”), which is an all-suites 
motels offering limited services and limited amenities, designed to compete directly with other extended 
stay brands in the extended stay and transient segments of the lodging market. The total investment 
necessary to begin operation of a newly constructed 100 room Studio 6 Extended Stay Motel (excluding 
land acquisition costs) is $7,133,850 to $8,676,275 and a conversion 100 room Studio 6 Extended Stay 
Motel (excluding land acquisition costs) is $206,850 to $1,795,050. This includes $33,850 in fixed pre-
opening fees, which must be paid to us or our affiliates; or  

 
(2)  a Studio 6® suites motel (a “Studio 6 Suites”), which is an all-suites motel offering limited 

services and limited amenities, designed to compete directly with other all-suites brands in the extended 
stay and transient segments of the lodging market. The total investment necessary to begin operation of a 
newly constructed 100 room Studio 6 Suites (excluding land acquisition costs) is $6,417,575 to $7,838,659 
and a conversion 100 room Studio 6 Suites (excluding land acquisition costs) is $206,850 to $1,625,050. 
This includes $33,850 in fixed pre-opening fees, which must be paid to us or our affiliates.  
 
In this disclosure document, we use the terms “Studio 6 Motel” “Studio 6,” or “Motel” to refer to both 
Studio 6 Extended Stay Motels and Studio 6 Suites. 
 
This disclosure document summarizes certain provisions of your franchise agreement and other information 
in plain English. Read this disclosure document and all accompanying agreements carefully. You must 
receive this disclosure document at least 14 calendar-days before you sign a binding agreement with, or 
make any payment to, the franchisor or an affiliate in connection with the proposed franchise sale. Note, 
however, that no governmental agency has verified the information contained in this document. 
 
You may wish to receive your disclosure document in another format that is more convenient for you. To 
discuss the availability of disclosures in different formats, contact Michael J. McGeehan, Chief 
Development Officer, at 4001 International Parkway, Carrollton, Texas and 972-360-5405; 
McGeehan_Mike@g6hospitality.com. 
 
The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure document 
alone to understand your contract. Read all of your contract carefully. Show your contract and this 
disclosure document to an advisor, like a lawyer or an accountant. 
 
Buying a franchise is a complex investment. The information in this disclosure document can help you 
make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a 
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Franchise,” which can help you understand how to use this disclosure document, is available from the 
Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to the FTC at 
600 Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also visit the FTC’s home page at 
www.ftc.gov for additional information. Call your state agency or visit your public library for other sources 
of information on franchising. 
 
There may also be laws on franchising in your state. Ask your state agencies about them. 
 

Date of Issuance:  March 5, 2021 as amended on April 9, 2021 and July 1, 2021  
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How to Use This Franchise Disclosure Document 

Here are some questions you may be asking about buying a franchise and tips on how to 
find more information: 
 

QUESTION WHERE TO FIND INFORMATION 

How much can I earn? Item 19 may give you information about outlet 
sales, costs, profits or losses. You should also try 
to obtain this information from others, like current 
and former franchisees. You can find their names 
and contact information in Item 20 or Exhibits G-1, 
G-2, or G-3. 

How much will I need to invest? Items 5 and 6 list fees you will be paying to the 
franchisor or at the franchisor’s direction. Item 7 
lists the initial investment to open. Item 8 
describes the suppliers you must use. 

Does the franchisor have the 
financial ability to provide 
support to my business? 

Item 21 or Exhibit H includes financial 
statements. Review these statements carefully. 

Is the franchise system stable, 
growing, or shrinking? 

Item 20 summarizes the recent history of the 
number of company-owned and franchised outlets. 

Will my business be the only 
Studio 6 business in my 
area? 

Item 12 and the “territory” provisions in the 
franchise agreement describe whether the 
franchisor and other franchisees can compete with 
you. 

Does the franchisor have a 
troubled legal history? 

Items 3 and 4 tell you whether the franchisor or its 
management have been involved in material 
litigation or bankruptcy proceedings. 

What’s it like to be a Studio 6 
franchisee? 

Item 20 or Exhibits G-1, G-2, and G-3 list 
current and former franchisees. You can contact 
them to ask about their experiences. 

What else should I know? 
 

 

These questions are only a few things you should 
look for. Review all 23 Items and all Exhibits in 
this disclosure document to better understand this 
franchise opportunity. See the table of contents. 
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What You Need To Know About Franchising Generally 

Continuing responsibility to pay fees. You may have to pay royalties and other fees even if 
you are losing money. 
 
Business model can change. The franchise agreement may allow the franchisor to change 
its manuals and business model without your consent. These changes may require you to 
make additional investments in your franchise business or may harm your franchise business. 
 
Supplier restrictions. You may have to buy or lease items from the franchisor or a limited 
group of suppliers the franchisor designates. These items may be more expensive than similar 
items you could buy on your own. 
 
Operating restrictions. The franchise agreement may prohibit you from operating a similar 
business during the term of the franchise. There are usually other restrictions. Some examples 
may include controlling your location, your access to customers, what you sell, how you 
market, and your hours of operation. 
 
Competition from franchisor. Even if the franchise agreement grants you a territory, the 
franchisor may have the right to compete with you in your territory. 
 
Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may 
have to sign a new agreement with different terms and conditions in order to continue to 
operate your franchise business. 
 
When your franchise ends. The franchise agreement may prohibit you from operating a 
similar business after your franchise ends even if you still have obligations to your landlord 
or other creditors. 
 
 

Some States Require Registration 
 
Your state may have a franchise law, or other law, that requires franchisors to register before 
offering or selling franchises in the state. Registration does not mean that the state 
recommends the franchise or has verified the information in this document. To find out if 
your state has a registration requirement, or to contact your state, use the agency information 
in Exhibit B. 
 
Your state also may have laws that require special disclosures or amendments be made to 
your franchise agreement. If so, you should check the State Specific Addenda. See the Table 
of Contents for the location of the State Specific Addenda. 
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Special Risks to Consider About This Franchise 

Certain states require that the following risk(s) be highlighted: 
 
1. Out-of-State Dispute Resolution. The franchise agreement requires you to resolve 
disputes with the franchisor by mediation, arbitration and/or litigation only in Texas. Out-
of-state mediation, arbitration, or litigation may force you to accept a less favorable 
settlement for disputes. It may also cost more to mediate, arbitrate, or litigate with the 
franchisor in Texas than in your own state. 
 
Certain states may require other risks to be highlighted. Check the “State Specific 
Addenda” (if any) to see whether your state requires other risks to be highlighted. 
 
We use the services of one or more FRANCHISE BROKERS or referral sources to assist 
us in selling our franchise. A franchise broker or referral source represents us, not you. We 
pay this person a fee for selling our franchise or referring you to us. You should be sure to 
do your own investigation of the franchise. 

 
 



Studio 6 – FDD 
March 5, 2021 as amended on April 9, 2021 and July 1, 2021 

TABLE OF CONTENTS 
Page 

 
ITEM 1  THE FRANCHISOR AND ANY PARENTS, PREDECESSORS AND  
 AFFILIATES ...................................................................................................................... 1 
ITEM 2  BUSINESS EXPERIENCE ................................................................................................ 5 
ITEM 3  LITIGATION ...................................................................................................................... 7 
ITEM 4  BANKRUPTCY ................................................................................................................. 9 
ITEM 5  INITIAL FEES ................................................................................................................... 9 
ITEM 6  OTHER FEES ................................................................................................................... 13 
ITEM 7  ESTIMATED INITIAL INVESTMENT .......................................................................... 29 
ITEM 8  RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES ........................... 35 
ITEM 9 FRANCHISEE’S OBLIGATIONS .................................................................................. 39 
ITEM 10  FINANCING .................................................................................................................... 40 
ITEM 11  FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS  
 AND TRAINING ............................................................................................................. 41 
ITEM 12 TERRITORY .................................................................................................................... 51 
ITEM 13  TRADEMARKS ............................................................................................................... 52 
ITEM 14 PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION ........................... 54 
ITEM 15  OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION OF  
 THE FRANCHISE BUSINESS ........................................................................................ 55 
ITEM 16  RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL ................................... 55 
ITEM 17  RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION .............. 55 
ITEM 18  PUBLIC FIGURES ........................................................................................................... 61 
ITEM 19  FINANCIAL PERFORMANCE REPRESENTATIONS ................................................ 61 
ITEM 20  OUTLETS AND FRANCHISEE INFORMATION......................................................... 68 
ITEM 21  FINANCIAL STATEMENTS .......................................................................................... 76 
ITEM 22  CONTRACTS ................................................................................................................... 76 
ITEM 23 RECEIPTS ........................................................................................................................ 76 
 
EXHIBITS 
 
EXHIBIT A LIST OF STATE ADMINISTRATORS 
EXHIBIT B AGENTS FOR SERVICE OF PROCESS 
EXHIBIT C FRANCHISE APPLICATION 
EXHIBIT D FRANCHISE AGREEMENT  
EXHIBIT E GENERAL RELEASE 
EXHIBIT F MANUAL TABLE OF CONTENTS 
EXHIBIT G-1 LIST OF FRANCHISED MOTELS AT LAST FISCAL YEAR END  
EXHIBIT G-2 LIST OF FRANCHISE AGREEMENTS SIGNED BUT MOTEL NOT YET OPEN  
EXHIBIT G-3 LIST OF FRANCHISEES WHO LEFT SYSTEM IN LAST FISCAL YEAR  
EXHIBIT H FINANCIAL STATEMENTS  
EXHIBIT I STATE ADDENDA TO DISCLOSURE DOCUMENT 
EXHIBIT J RECEIPTS 
 
 



Studio 6 – FDD 
March 5, 2021 as amended on April 9, 2021 and July 1, 2021 

ITEM 1 
THE FRANCHISOR AND ANY PARENTS, PREDECESSORS AND AFFILIATES 

 
This disclosure document describes Studio 6 Motel franchises. In this disclosure document, “we,” “us,” 
“our” and “G6 Franchising” mean G6 Hospitality Franchising LLC, the franchisor, and “you” or “your” 
means the purchaser of the franchise. If you are a corporation, limited partnership or limited liability 
company, certain provisions of the Franchise Agreement will also apply to your Owners. These provisions 
will be addressed in this disclosure document where appropriate. Except as specifically stated otherwise, 
“you” does not include the Owners of a franchisee that is a corporation, limited partnership or limited 
liability company. 
 
The Franchisor 
 
G6 Hospitality Franchising LLC is a Delaware limited liability company organized in January 2005, whose 
original name was Accor Franchising North America, LLC. The name was changed in July 2012. Our 
principal business address is 4001 International Parkway, Carrollton, Texas 75007. We conduct our 
business under our legal name and offer franchises in the United States under the service marks “Studio 
6®” and “Motel 6®”. We do not conduct business under any other name. We began offering franchises for 
Studio 6 Motels in January 2005. We do not operate Studio 6 Motels. We also offer franchises for Motel 6 
motels (“Motel 6 Motels”) under a separate disclosure document. We began offering franchises for Motel 
6 Motels in January 2005. We do not operate Motel 6 Motels. We have never offered franchises in any 
other line of business. Our agents for service of process are listed on Exhibit B. The Studio 6 System has 
been continuously operated since 1999.  
 
Our Parents 
 
Our ultimate parent is BRE/Everbright M6 LLC, a Delaware limited liability company (“Everbright”) 
whose principal business address is 345 Park Avenue, New York, NY 10154. Everbright acquired the 
United States Economy Hotels Division of our former ultimate parent Accor S.A., including us and certain 
of our parents and other affiliates on October 1, 2012. Everbright is owned by certain investment funds 
associated with the Blackstone Group L.P. (NYSE:BX) (“Blackstone”) and is managed by an affiliate of 
Blackstone.  
 
Everbright is the sole member of IBL Limited, LLC, a Delaware limited liability company (“IBL”). IBL 
was organized as IBL Limited, Inc., a Delaware corporation on June 29, 1990. It was converted to a 
Delaware limited liability in January 2004 and its principal business address is the same as ours. IBL is the 
sole member of our intermediate parent, G6 Hospitality LLC, a Delaware limited liability company (“G6 
Hospitality”). G6 Hospitality was organized as Motel 6 G.P., Inc., a Delaware corporation, on June 17, 
1985. Its name was later changed to Accor Economy Lodging, Inc., and then to Accor North America, Inc. 
On July 6, 2012, Accor North America, Inc. was reorganized as a Delaware limited liability company and 
its name was changed to G6 Hospitality LLC. Its principal business address is the same as ours. G6 
Hospitality LLC in turn owns and controls us through a series of wholly-owned financing subsidiaries. Our 
operations are managed by G6 Hospitality LLC under a services agreement. G6 Hospitality LLC also 
provides certain franchise services including but not limited to procurement, e-procurement services, 
billing, marketing, reservations, renovation assistance, and customer service to our franchisees, directly or 
through additional affiliates. 
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Our Predecessors and affiliates 
 
Our affiliate, Motel 6 Operating, L.P. (“Motel 6 OLP”), is a Delaware limited partnership formed in May 
1986 and whose principal business address is the same as ours. Motel 6 OLP has operated Studio 6 locations 
since June 1999, offered franchises for Studio 6 Motels from May 1999 through February 2005, and offered 
franchises for Motel 6 Motels from April 1996 through February 2005. 
 
As of December 31, 2020 there were 141 franchised Studio 6 Extended Stay Motels in the US and 8 Studio 
6 Extended Stay Motels owned by our affiliates, for a total of 149 Studio 6 Extended Stay Motels in the 
US. There were no franchised or affiliate owned Studio 6 Suites in the US. As of December 31, 2020 there 
were 1059 franchised Motel 6 Motels in the US and 146 Motel 6 Motels owned by our affiliates in the US, 
for a total of 1,205 Motel 6 Motels in the US. 
 
Our affiliate, G6 Hospitality Franchising Canada L.P. (“G6 Canada Franchising”), has offered franchises 
in Canada for the Motel 6 and Studio 6 brands since October 2012. G6 Canada Franchising’s former 
affiliate, Accor Canada, Inc., offered franchises until that date in Canada, for the Motel 6 brand beginning 
in September 2001, for the Studio 6 brand beginning in April 2002 and for the Novotel brand beginning in 
December 2002 and ceased doing so in October 2012. Also, in October 2012, Accor Canada, Inc. assigned 
its rights and obligations under a master franchise agreement it entered into in 2003 with Realstar 
Hospitality Corporation (“RHC”) to G6 Canada Franchising. Under that agreement, RHC was granted the 
right to subfranchise, develop and operate Motel 6 Motels, Studio 6 Motels, and Novotel hotels in 
Canada.  In November 2007, the master franchise agreement was amended to terminate RHC’s right to 
subfranchise, develop and operate Novotel hotels in Canada. In July 2011, the master franchise agreement 
was amended to allow RHC to subfranchise properties by converting them to a Motel 6 Motel. As of 
December 31, 2020, RHC had subfranchised 31 Motel 6 Motels and 1 Studio 6 Extended Stay Motel in 
Canada. As of December 31, 2020, our affiliates owned or operated 4 Motel 6 Motels and 1 Studio 6 
Extended Stay Motel in Canada. G6 Canada Franchising is a Delaware limited partnership with an extra-
provincial registration in Ontario and has the same principal business address as us. 
 
Our affiliate, G6 Hospitality International, Inc. (“G6 International”), has offered transient economy lodging 
franchises in Latin America, including Mexico, Central America and South America under the brand names 
Hotel 6 and estudio 6 beginning in 2014. There were no open or operating properties in Latin America, 
Mexico, Central America, or South America as of December 31, 2020.  Our affiliate, G6 Hospitality 
International India, Inc. (“G6 India”) has offered transient economy lodging franchises in India under the 
brand name, Hotel 6, Motel 6, and Studio 6 beginning in 2017. There were no open or operating 
properties in India as of December 31, 2020. G6 International and G6 Hospitality International India, 
Inc. are each a Delaware corporation and have the same principal business address as us.  
 
Entities related to Blackstone are engaged in a variety of business activities in the lodging and hospitality 
industry, such as ownership of a portfolio of full-service and luxury resort properties operating under 
various names in different parts of the United States, the Caribbean, and Europe. None of these entities that 
are related to Blackstone currently offer franchises for these brands and they have no future plans to offer 
or sell franchises for motels or in any other line of business. Given the diversity and breadth of the assets 
under management by entities related to Blackstone, it is possible that one of the related entities may offer 
franchises in the lodging or hospitality industry.  
 
Some of the properties operating through entities related to Blackstone are franchised and operated under 
license agreements with competitors of ours and our affiliates. Guest lodging properties franchised by or 
operating through current or former affiliates of Blackstone may currently or in the future be located in the 
market areas of Studio 6 Motels. These guest lodging properties may compete with you.  
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Certain investment funds associated with Blackstone and Starwood Capital Group acquired Extended Stay 
America, Inc. (“ESA”) and ESH Hospitality, Inc. (“ESH”) in June 2021.  ESA subsequently merged into 
ESH, with ESH as the surviving entity.  ESH is an affiliate of ESH Strategies Franchise LLC, the franchisor 
of the Extended Stay America lodging brands. The principal business address of ESH and the related parties 
is 11525 N. Community House Rd., Suite 100 Charlotte NC 28277.  ESH Strategies Franchise LLC has 
franchised the Extended Stay America lodging brand since 2017.  Certain affiliates of ESH owned, operated 
or managed Extended Stay America lodging facilities since 1995. 

Except as described above, none of our parents, predecessors, or affiliates offer or have offered franchises 
in any other line of business.  

The Franchise 
 
In this disclosure document, we offer franchises for the establishment and operation of motels under either 
the Studio 6 Extended Stay or Studio 6 Suites brands (each a “Studio 6 Brand”).  Both Studio 6 Brands 
operate under the “Studio 6” name and mark and the Studio 6 System, as described below; however, Studio 
6 Extended Stay Motels are configured to cater more towards the extended stay segment of the lodging 
market, while Studio 6 Suites are configured to cater more towards the transient segment of the lodging 
market.  
 
The Studio 6 System is a distinctive system (the “System”) whose distinguishing characteristics include, 
among others, a designated Property Management System, a reservation system (the “Reservation System”) 
and a marketing program (the “Marketing Program”). We periodically modify aspects of the Studio 6 
System.  
 
Studio 6 Motels are identified by the name and mark “Studio 6,” and by certain other trade names, service 
marks, trademarks, logos, emblems and indicia of origin (the “Proprietary Marks”). We may change, or 
designate other Proprietary Marks for use in the System.  
 
The terms, conditions, and obligations under which you operate the Motel are described in a franchise 
agreement that you and we sign before you begin operations (the “Franchise Agreement”) (see Exhibit D). 
You must also sign a Technology Agreement (see Attachment 4 to the Franchise Agreement) with us for 
the technical services provided by us or our affiliates and licenses or sublicenses for certain software or 
services used in operating the Motel. Before signing a Franchise Agreement or the Technology Agreement, 
you must sign and submit to us a franchise application including authorization for a credit check and 
background check (the “Application”) (see Exhibit C).  
 
To promote uniform quality in Motels operating under the Studio 6 System, we have prepared confidential 
operating and Brand Standards Manuals and other resources (the “Manuals”) which contain mandatory and 
recommended Standards and procedures for operating your Motel and maintaining consistent quality across 
the Studio 6 Brands. 
 
The franchises described in this disclosure document are offered for the operation of newly constructed 
motels and for the conversion of existing properties to Studio 6 Motels or renovation of the property as 
required under your Franchise Agreement at the time of Transfer or Renewal in connection with the 
conversion of a company-owned Studio 6 Motel to a franchised property. 
  
If you satisfy our qualifications, we may offer you franchises for both a Studio 6 Motel and a Motel 6 Motel 
to be operated at the same location, either within the same building or in separate buildings adjacent to one 
another, but in each case with a shared lobby (the “Dual Brand Operation”). To obtain a franchise for a 
Studio 6 Motel to be operated as part of a Dual Brand Operation, you must execute a Franchise Agreement 
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for the Studio 6 Motel, a Franchise Agreement for a Motel 6 Motel (“Motel 6 Motel Franchise Agreement”) 
in the form attached as an exhibit to the Motel 6 Motel Franchise Disclosure Document, and the Dual Brand 
Addenda to both Studio 6 Motel Franchise Agreement and the Motel 6 Motel Franchise Agreement. You 
must also satisfy all of our then-current requirements for Dual Brand Operations, which may include the 
following, among others: (1) the same individual or entity must be the  franchisee under both the Studio 6 
Franchise Agreement and the Motel 6 Franchise Agreement; (2) the Dual Brand Operation must contain a 
minimum total room count of 100 rooms, with no less than 30% of the total rooms to be included in the 
inventory of the Studio 6 Motel; and (3) we must approve the proposed room configuration, layout and any 
other changes to both the Studio 6 Motel and Motel 6 Motel. 
 
Unless otherwise defined, all defined terms used in this disclosure document will have the meanings given 
to them in the Franchise Agreement. 

ASPIRE Incentive Program 

We currently offer incentives designed to encourage underrepresented minority investors to join the Motel 
6 and/or Studio 6 Systems through our ASPIRE Diversity Incentive Program (“ASPIRE Program”). To 
qualify for the ASPIRE program, you must meet our then-current eligibility requirements, which include 
that one or more of your investors must be an underrepresented minority. If you qualify for the ASPIRE 
Program, we may offer you certain financial and operational incentives, including, but not limited to: a 
reduction in the Initial Franchise Fee and/or ongoing Royalty Fee (as described in Items 5 and 6, 
respectively) and/or other financial or operational assistance. We have the right to determine which 
incentives are appropriate for each qualifying candidate. We reserve the right to modify or discontinue the 
ASPIRE Program at any time. 
 
The Market and Competition 
 
The primary market for Studio 6 Motels is that segment of the traveling public interested in low cost 
accommodations for three or more consecutive nights, and basic lodging facilities, and who are willing to 
forgo some services and amenities (such as restaurants, health clubs, etc.). Studio 6 Extended Stay Motels 
service customers that may have temporary housing needs due to corporate relocations, training seminars, 
temporary work assignments, long-term transients, domestic situations, or housing problems and are 
looking for a short term, low cost alternative to renting an apartment. Studio 6 Suites focus on the transient 
business/leisure traveler that is in need of additional amenities and services associated with a three to seven 
night stay. 
 
We anticipate that you will locate the Motel in an area most convenient to a traveler. These locations will 
vary from market to market, and may include tourist destinations, major highway routes, and other sites 
that provide easy access for a traveler. The property should be located in close proximity to companies and 
organizations that are users of extended stay/all suite lodging and convenient to auto travelers. These 
include large office developments, training centers, offices for major companies, hospitals, military bases, 
and similar businesses. 
 
The market for extended stay/all suite lodging services is well-developed. The lodging industry is very 
competitive in general, and particularly the submarket that appeals to the value conscious traveler. Studio 
6 Motels are intended to compete directly with other extended stay/all suite lodging facilities which offer 
basic lodging accommodations, as opposed to more expensive hotels and motels that offer extended stay/all 
suite accommodations with additional services to the public. 
 
Industry-Specific Regulations  
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Your franchised Motel business must conform to innkeeper liability laws, laws and regulations regarding 
motel operation and occupancy; laws regulating the posting of motel room rates; motel room occupancy 
tax laws; laws applicable to zoning and construction, marketing and advertising, price gouging, gaming, 
and manufacturing; laws applicable to public accommodations and services such as the Americans with 
Disabilities Act (“ADA”); laws applicable to handling of sensitive personal information, data privacy and 
security, such as the Health Insurance Portability and Accountability Act (“HIPAA”) and Payment Card 
Security Data Security Standards (PCI-DSS); laws applicable to health and safety, fire and life safety, labor 
and employment; and, if applicable to your location, laws related to food service and operation of swimming 
pools. In addition to these laws, laws of general application may apply to your Motel. You should consult 
your attorney for more information on these laws. You should also discuss ADA and state and local 
accessible facilities requirements with your architect. Finally, you are prohibited from providing guest 
information to federal immigration authorities unless they provide a judicially enforceable warrant or 
subpoena, or if it is necessary to prevent a significant crime, or where this is a credible reason to believe 
that a guest, employee or other individual is in immediate danger and is a risk of serious bodily injury or 
death.  
 

ITEM 2 
BUSINESS EXPERIENCE 

 
Chief Executive Officer: Robert J. Palleschi 
 
Robert J. Palleschi has been our Chief Executive Officer since May 2018. From April 2018 to May 2018, 
he was our Interim Chief Executive Officer. He served as our Chief Development Officer from February 
2017 to April 2018. During the same time frames, Mr. Palleschi served in the same capacities with G6 
Hospitality LLC and certain of our other affiliates. In January 2017, Mr. Palleschi was between positions 
and located in Carrollton, Texas. Mr. Palleschi was Chief Executive Officer at TGIF, LLC (Friday’s) in 
Dallas, Texas from February 2016 to December 2016.  
 
President and Chief Operating Officer: Greg Juceam 
 
Greg Juceam has been our President and Chief Operating Officer since July 2018. During the same time 
frame, Mr. Juceam served in the same capacity with G6 Hospitality LLC and certain of our other affiliates. 
Mr. Juceam was Chief Executive Officer at BRE Hotels and Resorts LLC in Boca Raton, Florida from May 
2017 to July 2018. From May 2014 to April 2017, he served as Chief Operating Officer at BRE Select 
Hotels in Boca Raton, Florida.  
 
Chief Development Officer: Michael J. McGeehan 
 
Michael J. McGeehan has been our Chief Development Officer since June 2018. From July 2017 to May 
2018, Mr. McGeehan was our North American Development Officer. From January 2013 to June 2017, he 
was our Vice President of Development. During the same time frames he served in the same capacities with 
G6 Hospitality LLC and certain of our other affiliates.  
 
Chief Information Officer & Executive Vice President Digital Commerce: John Laplante 
 
John Laplante has been our Chief Information Officer & Executive Vice President Digital Commerce since 
June 2020. During the same time frame, Mr. Laplante served in the same capacity with G6 Hospitality LLC 
and certain of our other affiliates. From January 2017 to June 2020, he served as Vice President of IT 
Program Management Center Contact Center for G6 Hospitality LLC. From January 2015 to January 2017, 
he served as Vice President, IT Program Management Office for G6 Hospitality LLC. 
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Chief Human Resource & Communication Officer: Sherry Vidal-Brown 
 
Sherry Vidal-Brown has been our Chief Human Resource & Communication Officer since April 2018. 
From September 2009 to April 2018, she served as our Executive Vice President of Human Resources and 
Communications. During the same time frames, Ms. Vidal-Brown served in the same capacities with G6 
Hospitality LLC and certain of our other affiliates. 
 
Chief Financial Officer: Julie Arrowsmith  
 
Julie Arrowsmith has been our Chief Financial Officer since January 2018. From October 2012 to January 
2018, she was our Executive Vice President of Finance. During the same time frames, she served in the 
same capacities for G6 Hospitality LLC and certain of our other affiliates.   
 
General Counsel and Chief Compliance Officer: Ama Romaine 
 
Ama Romaine has been our General Counsel and Chief Compliance Officer since July 2018. During the 
same time frame, she served in the same capacity with G6 Hospitality LLC and certain of our other 
affiliates. From April 2018 through July 2018, Ms. Romaine was Founder and President of Aroma Advisory 
Group in Potomac, Maryland. From June 2016 to March 2018, Ms. Romaine was General Counsel for 
Johns Hopkins APL in Laurel, Maryland. From August 2009 to June 2016, Ms. Romaine was with Hilton 
Worldwide, Inc. in McLean, Virginia in various positions, the last being Vice President and Senior Counsel. 
 
G6 Hospitality LLC 
 
In addition to the individuals described above, the following individuals hold positions with G6 Hospitality 
LLC, which provides franchise sales and operational support to us. 
 
Vice President, Legal: Farah Bhayani 
 
Farah Bhayani has been our Vice President, Legal since July 2019. From April 2015 to July 2019, she was 
our Managing Counsel. During the same time frames, she served in the same capacities for G6 Hospitality 
LLC and certain of our other affiliates. 
 
Vice President, Owner Relations and Development: Sunny Bhanot 
 
Sunny Bhanot has been Vice President, Owner Relations and Development for G6 Hospitality LLC since 
February 2020. From June 2011 to January 2017, he was our Director of International Development. 
 
Vice President, Brand Management: Adam Cannon 
 
Adam Cannon has been Vice President, Brand Management since December 2019.  During the same time 
frame, he has served in the same capacity with G6 Hospitality LLC and certain of our other affiliates.  From 
January 2017 to November 2019, Mr. Cannon was Operations Vice President for our corporate-owned 
assets.  He was Vice President, Brand Operations (Economy Segment portfolio) for Wyndham Hotel Group, 
LLC, located in Parsippany, New Jersey from August 2011 to November 2016.  
 
Division Vice President - Franchise Brand Performance: Tina Burnett 
 
Tina Burnett has been Division Vice President-Franchise Brand Performance for G6 Hospitality LLC since 
April 2019. From July 2018 until April 2019, she was Vice President – Franchise Strategy and 
Development. From July 2015 until July 2018, Ms. Burnett was Managing Director of Development for G6 
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Hospitality LLC.  
 
Director-Franchise Administration: Rhonda Payne 
 
Rhonda Payne has been Director-Franchise Administration for G6 Hospitality LLC since June 1, 2018. 
From July 2014 through May 2018, Ms. Payne was Director of Franchise Operations for G6 Hospitality 
LLC.  
 
Unless otherwise stated, all individuals listed above are based in our Carrollton, Texas offices. 
 
 

ITEM 3 
LITIGATION 

 
Pending Litigation 
 
Park Property Management, LLC v. G6 Hospitality Franchising LLC, et al., G6 Hospitality Franchising 
LLC v. Joseph Park: Fourth District Court of Utah County, State of Utah, Central Division; Civil 
No.180401843. On September 19, 2016, G6 Franchising terminated its franchise agreement with Park 
Property Management, LLC (“Park Management”) for failure to cure a default under the franchise 
agreement for nonpayment of fees. On November 16, 2018, Park Property Management LLC filed this 
action in state court in Utah, asserting against G6 Franchising, Jackie Nelon (franchise developer), and Don 
Finley (former Vice President of Development for G6 Franchising) certain claims including breach of 
contract (against G6 Franchising), breach of the implied covenant of good faith and fair dealing (against 
G6 Franchising), fraud, negligent misrepresentation, promissory estoppel (against all Defendants), and 
violation of Utah Consumer Sales Practices Act (against G6 Franchising). On December 12, 2018, G6 
Franchising filed its answer denying all claims and included a counterclaim against Park Management for 
breach of contract and restitution and a third-party claim against Joseph Park, a principal of Park 
Management, for breach of his guaranty agreement and has vigorously defended the action.  The parties 
reached a settlement, which Park Management subsequently and allegedly failed to abide by. The Court 
entered an order enforcing the settlement and dismissed the action with prejudice in June 2020, and after 
notice and a hearing awarded G6 Franchising its reasonable attorneys’ fees.  Park Management has filed a 
notice of appeal. 

Prior Actions 
 
Jane V., John A., John E., Jane F., John D., John M., Jane N., and John W., individually and on behalf of 
all others similarly situated v. Motel 6 Operating, L.P. and G6 Hospitality LLC, United States District Court 
for the District of Arizona. On or about January 23, 2018, the Mexican American Legal Defense And 
Educational Fund, Inc. (“MALDEF”) filed suit against our affiliate and predecessor Motel 6 Operating, 
L.P. and our parent G6 Hospitality LLC (collectively, the “Affiliated Entities”) on behalf of certain resident 
individuals in Arizona and others similarly situated, challenging the Affiliated Entities’ alleged “corporate 
policy and/or practice of disclosing guest registration information, including guests’ personal information, 
to agents of United States Immigration and Customs Enforcement (“ICE”) within the U.S. Department of 
Homeland Security (“DHS”).” These plaintiffs sought to certify a class for claims of alleged discrimination 
in violation of 42 U.S.C § 1981, conspiracy in violation of 42 U.S.C. § 1985(3), violation of the Fourth 
Amendment, Consumer Fraud in Violation of A.R.S. § 44-1522, tort for intrusion upon seclusion in 
violation of Arizona law, and false imprisonment in violation of Arizona law. The Affiliated Entities filed 
an answer denying all allegations and vigorously defended the lawsuit while exploring settlement 
possibilities. By Joint Motion dated November 2, 2018, the parties sought court approval of an agreed 
Settlement, pursuant to which the Affiliated Entities would pay certain damages, attorney fees and costs, 
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as well as enter into an agreed two-year consent decree.  The court held a Final Approval Hearing on 
February 7, 2020, and on February 18, 2020, the court approved the parties’ joint motion to approve the 
settlement agreement and entered an order certifying the class for that purpose.  The court also entered a 
Consent Decree requiring the Affiliated Entities to change its practices and procedures for sharing of guest 
information with federal immigration authorities over a two-year period, including but not limited to 
adopting a brand standard prohibiting Motel 6 and Studio 6 franchised properties from providing guest 
information to federal immigration authorities unless they provide a judicially enforceable warrant or 
subpoena, or if it is necessary to prevent a significant crime, or where there is a credible reason to believe 
that a guest, employee or other individual is in immediate danger and is a risk of serious bodily injury or 
death.  The court’s order also authorized the Claims Administrator to distribute funds to class claimants in 
varying amounts from the total settlement fund of $10,000,000, obligated the Affiliated Entities to fund the 
administration of the claims process in an amount not to exceed $1,000,000, and required payment of 
$500,000 in attorneys’ fees to counsel for the class. 
 
Government Actions 
 
State of Washington v. Motel 6 Operating, L.P. and G6 Hospitality LLC, King County Superior Court of 
the State of Washington, No. 18-2-00283-4SEA. On or about February 2, 2018, the State of Washington 
filed suit against the Affiliated Entities alleging that the Affiliated Entities “employed a corporate policy or 
practice of providing guest registry information, including the guests’ personal identifying information, 
upon request to agents of U.S. Immigration and Customs Enforcement within the Department of Homeland 
Security (“ICE”).”  The State of Washington alleged claims for unfair or deceptive acts and discrimination 
under Washington’s Consumer Protection Act and discrimination under Washington law. The Affiliated 
Entities filed an answer denying all allegations. On April 4, 2019, the State of Washington and the Affiliated 
Entities filed a Joint Motion for entry of a negotiated Consent Decree.  On April 26, 2019, the Court 
approved the agreed three-year consent decree providing for certain changes to the Affiliated Entities’ 
practices and procedures for sharing of guest information with federal immigration authorities, including 
but not limited to adopting a brand standard prohibiting Motel 6 and Studio 6 franchised properties from 
providing guest information to federal immigration authorities unless they provide a judicially enforceable 
warrant or subpoena, or if it is necessary to prevent a significant crime, or where there is a credible reason 
to believe that a guest, employee or other individual is in immediate danger and is a risk of serious bodily 
injury or death, as well as operating 24-hour hotline to field questions from the Affiliated Entities employees 
about these policies and an online complaint mechanism for guests, implementing training programs 
regarding these policies, maintaining specified records, and submitting a compliance plan and regular 
reports to the State of Washington.  G6 also agreed to pay $12,000,000 to the Attorney General of the State 
of Washington as a settlement fund to be used by the Attorney General’s office for restitution, compensation 
to individuals for monetary damages claimed to be related to the Affiliated Entities’ alleged actions, and 
other costs and expenses incurred by the Attorney General’s office in pursuing these claims and 
administering the settlement funds.   

Material Actions Involving the Franchise Relationship Filed in the Last Fiscal Year: 
 
Jay G. Gopal and Vilas J. Gopal v. G6 Hospitality Franchising LLC, G6 Hospitality Property LLC, and 
G6 Hospitality LLC, Chancery Court, Knox County, Tennessee, Civil Action No. 199589-1. Case filed on 
January 31, 2020.  Franchisee asserted breach of contract in connection with our termination of the 
franchise agreement and requested injunctive relief.  The parties entered a settlement agreement under 
which the franchise agreement was mutually terminated. 
 
Other than the 4 actions described above, no litigation is required to be disclosed in this Item. 
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ITEM 4 
BANKRUPTCY 

 
No bankruptcy is required to be disclosed in this Item. 
 
 

ITEM 5 
INITIAL FEES 

 
Fixed Pre-Opening Fees 
 
Below we have set forth the fees that you will pay to us or our affiliates prior to opening your Studio 6 
Motel if you are (i) constructing a new Studio 6 Motel, (ii) converting an existing motel to a Studio 6 Motel 
or (iii) converting a corporate-owned Studio 6 Motel to a franchised Studio 6 Motel. Unless otherwise 
noted, all fees are uniformly imposed, payable to us or our affiliates, and non-refundable. See Item 6 for 
similar fees that apply in the event of a Transfer or Renewal. 
 

NAME OF 
FEE AMOUNT DUE 

DATE 
REMARKS 

Application 
Fee 

$5,000 No later 
than the 
date you 
sign the 
Franchise 
Agreement  

We can request this fee be paid any time prior 
to signing the Franchise Agreement after 
certain legal requirements are satisfied.   
 
This fee is fully earned and non-refundable 
when paid. For a proposed Dual Brand 
Operation, you must pay a separate Application 
Fee for the Studio 6 Motel and the Motel 6 
Motel 

PIP Fee/Site 
Evaluation Fee 

Currently $1,850  No later 
than the 
date you 
sign the 
Franchise 
Agreement 

For New Construction applications, this fee 
covers our review of the proposed site for 
building your Studio 6 Motel and includes 
travel and related expenses for up to one site 
visit. For Conversion applications, this fee 
covers our preparation of a PIP outlining 
required renovations for conversion to a Studio 
6 Motel and includes travel and related 
expenses for one site visit. 

If we reject your Application before performing 
the site evaluation or preparing a PIP, we will 
refund your Site Evaluation/PIP Fee. 

We can request this fee be paid any time prior 
to signing the Franchise Agreement after 
certain legal requirements are satisfied. 

For a proposed Dual Brand Operation, if the 
Applications for both brands are submitted at 
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NAME OF 
FEE AMOUNT DUE 

DATE 
REMARKS 

the same time, you will only pay one Site 
Evaluation/PIP Fee. 

Initial 
Franchise Fee 

$20,000 (up to 150 
rooms); or  
$30,000 (151 or 
more rooms) 

Payable 
upon 
signing the 
Franchise 
Agreement 

For a Dual Brand Operation, you must pay the 
applicable Initial Franchise Fee for both the 
Studio 6 Motel and the Motel 6 Motel; in each 
case, calculation of the number of guestrooms 
in excess of 150 rooms is made separately for 
the Studio 6 Motel and the Motel 6 Motel. 
 
In our sole discretion, we may reduce the Initial 
Franchise Fee based on one or more of the 
following criteria: if the Franchisee or its 
affiliate(s) is an existing Studio 6 and/or Motel 
6 franchisee whose existing locations are in 
compliance with their franchise agreement(s); if 
the Franchisee is signing multiple franchise 
agreements contemporaneously with the 
Franchise Agreement; market conditions, 
market penetration. 
 
If you qualify for our ASPIRE Program 
(described in Item 1), we will reduce the 
amount of the Initial Franchise Fee for each 
Franchise Agreement you sign with us by up to 
$10,000.  

Opening 
Package Fee 

Currently $4,500 Payable 
upon 
invoice 
prior to 
opening 

The Opening Package Fee currently covers 
initial General Manager training for one trainee 
(See Item 11 for a description of the General 
Manager Training course), an initial property 
photography package for the Studio 6 
website(s) (“Photo Shoot”), one email license 
for the Motel (2 email addresses for Dual 
Brand Operation), and the opening kit (which 
includes signage, labels, and various other 
supplies we specify). This Opening Package 
Fee may be reduced if you are converting a 
corporate-owned Studio 6 Motel to a franchised 
Studio 6 Motel and you retain the existing 
General Manager. 

For a Dual Brand Operation, you will only be 
required to pay one Opening Package Fee in 
respect of your Studio 6 Motel and your Motel 
6 Motel, collectively, so long as both the Studio 
6 Motel and the Motel 6 Motel are ready for the 
Photo Shoot at the same time and open at the 
same time. Between the signing of the 
Franchise Agreement and your Opening Date, 
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NAME OF 
FEE AMOUNT DUE 

DATE 
REMARKS 

we may, in our sole discretion, elect to increase 
the Opening Package Fee by a reasonable 
amount in order to cover costs associated with 
the Opening Package. 

On-Site and 
Other Opening 
Training and 
Assistance  

Currently $4,000  Payable 
upon 
invoice 
prior to 
opening  

The fee covers On-Site and Other Opening 
Training and Assistance (“Opening 
Assistance”), pre and post-opening 
administrative support, onsite installation of 
and training on the Property Management 
Software (“PMS”) system, and other required 
technology and orientation of General Manager 
and motel staff to G6 Standards and processes. 
It currently covers approximately 2.5 days of 
on-site training and includes travel and related 
expenses for one round trip to the Motel by the 
trainer(s) (See Item 11 for a description of the 
On-Site Training and Assistance program.) We 
may also conduct all or a portion of the On-Site 
Training and Other Training and Assistance 
virtually, at our discretion. 

For a Dual Brand Operation, you will only be 
required to pay one On-Site and Other Opening 
Training and Assistance Fee in respect of your 
Studio 6 Motel and your Motel 6 Motel, 
collectively, so long as both the Studio 6 Motel 
and the Motel 6 Motel open at the same time. 
Between the signing of the Franchise 
Agreement and your Opening Date, we may, in 
our sole discretion, elect to increase the On-Site 
and Other Opening Training and Assistance 
Fee by a reasonable amount in order to cover 
costs associated with the Opening Assistance 
we or our affiliates provide you. 

 
Variable Pre-Opening Fees 
 
Below we have set forth the fees that you will pay to us or our affiliates prior to opening your Studio 6 
Motel if you are (i) constructing a new Studio 6 Motel, (ii) converting an existing motel to a Studio 6 Motel 
or (iii) converting a corporate-owned Studio 6 Motel to a franchised Studio 6 Motel only if the applicable 
circumstances arise. Unless otherwise noted, all fees are uniformly imposed, payable to us or our affiliates, 
and non-refundable. Unless otherwise noted, for a Dual Brand Operation, you must pay the applicable fee 
for both the Studio 6 Motel and Motel 6 Motel. See Item 6 for similar fees that apply in the event of a 
Transfer or Renewal. 
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NAME OF FEE AMOUNT DUE 
DATE REMARKS 

Initial Opening 
General Manager 
Training for 
Additional Person 

Currently $750 per 
additional attendee  

Upon 
Demand 

If you include more than one attendee at the 
Initial General Manager Training, this fee 
applies to each additional attendee attending at 
the same time. 

Inspection/Re-
Inspection Fee 

Currently $3,000 
to $5,000 

Upon 
Demand 

Payable if we determine that we must inspect or 
re-inspect your Motel before Opening because 
we are unable to: (1) obtain required 
information from you; (2) determine the project 
status; (3) determine if you have complied with 
the project requirements or milestone dates; or 
(4) if you notify us that your Motel is ready for 
opening and our personnel or designated agent 
visit your Motel and find that your Motel has 
not satisfied all requirements for opening.  
A separate fee applies to each inspection or re-
inspection we conduct and includes our travel 
expenses. The amount of the fee varies 
depending on the extent of the non-compliance 
and the amount of time necessary to resolve it. 

Ancillary Trip Fee 
for Additional 
Opening Training 
or Additional Post-
Opening Visits for 
Phased PIPs 

Currently $900 Upon 
demand 

If we deem it necessary to make more than one 
round trip to your Motel in connection with 
Opening Training and Assistance, you must 
pay this Ancillary Trip Fee for each visit. 
If we agree to a PIP that includes phases to be 
completed post-opening, we may charge you 
this Ancillary Trip Fee for each visit we or our 
representatives make to your Motel post-
opening in connection with the PIP.  

Opening Extension 
Fee 

Currently $2,500 
to $5,000 

Upon 
demand 

If you fail to timely open your Motel, you will 
pay us an opening extension fee of $2,500 to 
$5,000 for every 6-month extension until the 
Motel opens. The amount of the fee varies 
depending on the status of the project and the 
degree of communication and cooperation from 
you. 

For a Dual Brand Operation, you must pay the 
applicable Opening Extension Fee for each of 
your Studio 6 Motel and your Motel 6 Motel. 
However, if the extended Opening Date of your 
Studio 6 Motel is the same date as the extended 
Opening Date of your Motel 6 Motel (and both 
motels open to the public for business on such 
extended opening date), then you will only be 
required to pay one Opening Extension Fee in 
respect of your Studio 6 Motel and your Motel 
6 Motel, collectively.  
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NAME OF FEE AMOUNT DUE 
DATE REMARKS 

This Fee would not apply to a Conversion of a 
Corporate-owned Motel to a franchised Motel 
unless the Motel was closed for renovation. 

 
 

ITEM 6 
OTHER FEES 

 
NAME OF 

FEE* AMOUNT DUE DATE REMARKS 

General 

Royalty1 5% of Gross Room 
Revenues 

Monthly 
upon 
Invoice 

We may, in our sole 
discretion, reduce the Royalty 
Fee, either for a designated 
period of time or for the Term 
of the Franchise Agreement, 
based on one or more of the 
following criteria: if you or 
your affiliate(s) is an existing 
Studio 6 and/or Motel 6 
franchisee whose existing 
locations are in compliance 
with their franchise 
agreement(s); if you are 
signing multiple franchise 
agreements 
contemporaneously with the 
Franchise Agreement; or if we 
determine that market 
conditions or market 
penetration make a reduction 
appropriate. 
 

If you qualify for our ASPIRE 
Program (described in Item 1), 
we will reduce the amount of 
the Royalty Fee for each 
Franchise Agreement you sign 
with us by 1% to 3%. 
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NAME OF 
FEE* AMOUNT DUE DATE REMARKS 

Program Fee1,2 Currently 4% of 
Gross Room 
Revenues 

Monthly 
upon 
Invoice 

We may increase the Program 
Fee over time but not by more 
than 0.5% in any 12-month 
period. Your Program Fee will 
not exceed a maximum of 
5.5% of your Gross Room 
Revenues during the term of 
the Franchise Agreement. 

Technology/IT Fees 

IT Services Currently $165 per 
month plus $3.05 
per Authorized 
Guest Room  

Monthly You must pay us or our 
affiliates this fee for 
equipment support, Software 
support maintenance and 
updates, help desk services, 
systems support for Central 
Reservations, and other 
Software support as provided 
by us, including PMS 
integration, first level Property 
Management System support 
and support of connectivity 
infrastructure. This fee will be 
billed on a monthly basis 
commencing on the first day 
of the first month after your 
Motel opens as a Studio 6 and 
may be increased from time to 
time. We may, in our sole 
discretion, increase the IT 
Services Fee to cover our cost 
of providing the information 
technology related services. 

PMS Software $3.50 per 
Authorized Guest 
Room  

Monthly The current mandatory PMS is 
HotelKey. You must pay this 
monthly fee for the PMS. The 
fees are billed in arrears. 

Portal Access $3.00 to $5.00 per 
user at the Property  

Monthly When implemented, this fee 
provides a seamless 
authorization to you, through a 
single sign-on, for services, 
systems or online applications 
available for you to operate 
your Motel (such as VersaPay 
and access to distribution 
partners). You will be granted 
access to portal based 
applications as they are made 
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NAME OF 
FEE* AMOUNT DUE DATE REMARKS 

available. One login will 
provide access to all 
applications that you have 
access to. It will also provide 
for user self-service including 
password management and 
reset functionality. 

Direct Connect 
Service/Channel Fees  

Currently, $1.50 to 
$2.50 per 
reservation booked 
on a G6 Direct 
Connect platform 
for an Online 
Travel Agency or 
any third party 
meta search site 

Monthly You must reimburse us for IT 
development and maintenance 
expenses to build and 
maintain direct connectivity to 
distribution partners, as well 
as administrative services 
related to billing, dispute 
resolution and clearing 
(including overhead). 
Additionally, in the future, we 
may charge $1.50 to $2.50 per 
reservation booked through 
Studio6.com; individual 
location PPP; or any of our 
other consumer websites.  

Learning@Lightspeed Online 
Subscription Fee  

Currently $500 to 
$1,000 

Annually The amount of the 
subscription fee for online 
training varies per year. All 
franchised locations must 
participate in the online 
training. For a Dual Brand 
Operation, you are only 
required to pay one 
Learning@Lightspeed Online 
Subscription Fee in respect of 
your Studio 6 Motel and your 
Motel 6 Motel, collectively. 

Website/Premium Property 
Pages (“PPP”) 

PPP set-up $499 

Annual PPP 
Maintenance Fee 
$299 

Professional 
Property Photos, if 
not already 
available, $1599 

Content 
Translation $199 

Upon 
Invoice 

All locations are listed on the 
Studio 6 Brand website and 
enrolled in global distribution 
systems (GDS). Owners may 
request additional information 
pages (or PPPs) to expand the 
amount of information 
regarding their Motels on the 
Studio 6 Brand website. Motel 
images must meet minimum 
quality size requirements as 
defined in the Manual. 
For a Dual Brand Operation, 
there is an extra charge of 
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NAME OF 
FEE* AMOUNT DUE DATE REMARKS 

set-up and $99 
annually 

Additional services 
$25/hour 

$300 for the Professional 
Property Photos. 

Booking, Distribution and Sales-Related Fees/Pass-Through Costs 

Sales Boom Fee Based on the 
Authorized Room 
Count of your 
Motel: 
 
Level1 (1 to 50 
rooms):  $700  
 
Level2 (51 to 100 
rooms): $900  
 
Level3 (100+ 
rooms):  
$1,100 

Monthly, 
upon 
Invoice 

The Sales Boom program 
(“Sales Boom Program”) is an 
optional program designed to 
provide your Motel with 
dedicated local outside sales 
services. Services include, but 
are not limited to: (1) a 
dedicated sales support 
manager, (2) local account 
solicitation, (3) RFP targets, 
and (4) group bookings.  
 
If you elect to participate in 
the Sales Boom Program, 
there is a three-month 
minimum commitment.  
The availability of the Sales 
Boom Program to you is 
limited to resources available 
at the time of request. 

Booking Fees and 
Commissions 

10% to 18%; to 
reimburse us and 
our affiliates for 
travel agency 
commissions and 
booking fees that 
we or they pay on 
your behalf to third 
parties for 
reservations at 
your Motel. 

Upon 
Invoice 

If an invoicing clearinghouse 
bills you for such amounts, 
you must pay those amounts 
and any administrative fees to 
that clearinghouse. 

CorporatePlus@6 
Processing Fee 

4% of all 
CorporatePlus@6 
room revenue and 
related taxes. 

Additionally, 
CorporatePlus@6 
accounts may be 
eligible for 
discount and/or 
rebates up to 18%. 

Upon 
Invoice 

You are required to participate 
in the CorporatePlus@6 
program, which offers 
centralized nationwide billing 
privileges to companies who 
utilize at least a minimum 
number of room nights 
annually across the Motel 6 
and Studio 6 brands. You 
must pay the direct billing fee 
on all amounts direct billed 
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NAME OF 
FEE* AMOUNT DUE DATE REMARKS 

and any rebates applicable to 
qualifying room revenue. You 
may also participate in similar, 
optional Motel level direct 
billing programs if the 
customer is only using your 
Motel. 

National Sales RFP Tool Currently $199 Annually You are required to 
participate in the National 
Sales RFP Tool process and 
pay us or our affiliates this 
annual fee.  The National 
Sales RFP Tool process 
makes your Motel visible to 
Travel Manager and 
Centralized Travel Planning 
Agencies so you may be 
eligible to take advantage of 
revenue from high-volume 
national sales accounts who 
are interested in conducting 
business with the Motel 6 
and Studio 6 brands 

Conferences and Training 

Annual Conference Fee Determined each 
year. Currently 
$1,850 to $5,000 
per Motel for up to 
one attendee per 
Motel.  

Upon 
Invoice 

You, or if you are a legal 
entity, your managing owner 
or executive, must attend our 
annual conference and pay an 
attendance fee. Additional 
attendees from a Motel will be 
charged an additional fee. We 
reserve the right to change the 
requirements as to who must 
or may attend on behalf of a 
Motel and to change the 
amount of the Fee. You are 
responsible for any travel and 
related expenses of you and/or 
your employees to attend. 
For a Dual Brand Operation, 
you are only required to pay 
one annual conference 
attendance fee (and any 
applicable additional attendee 
charges) for your Studio 6 
Motel and your Motel 6 
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NAME OF 
FEE* AMOUNT DUE DATE REMARKS 

Motel, collectively. For 
multiple Motels other than 
Dual Brand motels, we require 
a separate Annual Conference 
Fee for each Motel, but do not 
require that each Motel be 
separately represented at the 
Conference, although we 
reserve the right to do so. 

Additional Training Currently $1,500 
to $3,500 per 
person, depending 
on length of 
training program 

Upon 
Invoice 

We may offer optional 
training classes either on-line, 
at our headquarters, at your 
Motel, or in your regional 
area.  
 
From time to time, we may 
also require you or your 
employees to attend additional 
or refresher training programs 
if, among other things, you 
fail to comply with Standards, 
fail an assessment, or are 
placed in default. Completion 
of such training may, at our 
option, be a condition of 
clearing an assessment 
deficiency or quality failure or 
curing a default.  
 
You must pay the fee 
associated with any optional 
training you elect to attend 
and any mandated training, as 
well as travel and related 
expenses of you and/or your 
employees to attend. If 
training is provided at your 
Motel, you must also pay the 
travel and related cost for our 
trainers. For a Dual Brand 
Operation, you are only 
required to pay one Additional 
Training fee (per person) for 
such Additional Training that 
is mandated as a result of non-
compliance or default. 

General Manager Training 
(Other than Pre-Opening, 

Currently $1,500 
per attendee 

Upon 
Invoice 

If you replace a General 
Manager, the new General 
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Transfer, Renewal or 
Additional Person) 

Manager must complete 
General Manager Training at 
our headquarters or virtually 
no later than 2 months after 
hire. This fee also applies to 
General Manager training 
other than that covered by the 
Opening Package, Transfer 
Package, or Renewal Package 
or Additional Person fees. 

General Manager Training 
Additional Person 

Currently $750 per 
person  

Upon 
Invoice 

If you intend to include more 
than one attendee at the 
replacement General Manager 
Training, this fee will apply to 
each additional attendee 
attending at the same time.  

Miscellaneous Fees 

Guest Relations Research 
Response Fee and Refunds 

Currently $124  Upon 
Invoice 

If you fail to resolve a guest 
complaint or a guest 
satisfaction survey response in 
accordance with our policies 
and Standards and we 
intervene, you must pay us the 
Research and Response fee 
and, in addition, you must (a) 
reimburse us for any expenses 
incurred by us or our affiliates 
to resolve the guest complaint 
and (b) reimburse us for any 
compensation paid to the 
guest. 

Guest Survey Fee $40  Monthly 
upon 
Invoice, if 
incurred 

The platform is used to 
manage all Online Reviews 
and Guest Satisfaction 
Surveys as well as reports and 
analyses of both. You may use 
this platform to respond to 
Guest Satisfaction Surveys.  

Guest Relations Fee $50 Monthly 
upon 
Invoice, if 
incurred 

You must pay this monthly fee 
for the Guest Relations 
Application, which will 
manage all guest relations 
contacts, reports and analyses.  
You can also use the Guest 
Relations Application to 
document guest experience 
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and response to guest relations 
reports. 

Late Fee/Interest on Overdue 
Amounts  

$250; plus interest 
at the rate of 1.5% 
per month or the 
maximum rate 
permitted by law 

Upon 
Invoice 

You must pay the late fee per 
occurrence on any overdue 
monthly invoices plus interest 
on all overdue amounts from 
the date payment was due 
until such amount is paid. 

Returned Check/ACH Fee $50 Upon 
Invoice 

Payable if a check for any fees 
due us fails to clear or any 
payment to us by any method 
is declined by your financial 
institution.  

Call Transfer Fee Currently, 3% to 
10% of related 
room revenue 

Monthly 
Upon 
Invoice 

You must pay us this fee for 
each reservation consumed 
from a call transferred from 
your Motel to the call center. 
We may, in our sole 
discretion, increase the Call 
Transfer Fee or modify the 
Call Transfer Fee structure to 
cover our cost of providing 
this service. 

Automated Attendant Cloud 
Fee 

Currently $16 - 
$34  

Monthly 
Upon 
Invoice 

You must use our automated 
attendant program to route 
phone calls made to your 
Motel. You must pay us or our 
affiliates this fee to cover 
hosting and support expenses 
related to the automated 
attendant program. 

Payment/Invoice Processing 
Fee 

As incurred Upon 
Invoice 

You are currently required to 
make all payments to us using 
the required on-line 
application (currently 
VersaPay). If you pay us using 
any other method or request 
an alternate form of invoice 
and we incur a bank or 
processing fee or cost as a 
result, you must reimburse us. 

Expedited Document Request 
Fee 

$500 to $1,500 per 
document, 
depending on the 
nature of the 
document 

Upon 
Invoice 

You may request that we 
produce and/or sign certain 
documents including, but not 
limited to: Comfort Letters, 
SBA Forms, Letters of Good 
Standing, and other similar 
documents that may be 
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provided to third parties such 
as lenders, landlords, or 
suppliers. 
 
We will attempt to fulfill these 
requests in a reasonable 
amount of time; however, if 
you request that the 
documents be returned to you 
in 7 business days or less, we 
may charge you the Expedited 
Document Request Fee. 

Pass-Through Sales Tax and 
Similar Taxes 

Varies by state and 
local taxing 
authority 

Upon 
Invoice 

If goods or services provided 
by us or third parties are 
subject to sales tax or similar 
taxes, you will pay the 
amounts of such taxes 
invoiced by us and/or any 
amounts of such taxes 
invoiced directly to you by 
third parties, including taxing 
authorities. 

Insurance Procurement Cost of procuring 
insurance for you 

Upon 
Invoice 

Payable only if you fail to 
procure insurance and we do it 
for you.  

Alternative Supplier Fee Currently $1,000 
to $10,000 
depending on the 
time and expenses 
necessary for 
review and 
evaluation of 
proposed 
alternative vendor 
or product 

Upon 
Invoice 

If we specify a required 
vendor for a product or service 
required by the Standards and 
you propose to use a different 
vendor or product, we may 
charge you a reasonable fee to 
review and evaluate the 
alternative supplier or product. 

Compliance, Remedies, Damages, Similar Charges 

Quality Non-Compliance Fee Currently $3,000 
to $5,000 

Upon 
Invoice 

If your Motel is subject to a 
quality or other deficiency 
notice or default notice 
(including in connection with 
an in-term renovation PIP) 
and (1) we are unable to 
obtain required information 
from you, (2) we are unable to 
determine the project or cure 
status, (3) we are unable to 
determine if you have 
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complied with the project or 
cure requirements or 
milestone dates, or (4) if you 
notify us that your Motel has 
completed all requirements 
and our personnel or 
designated agent visit your 
Motel and find that your 
Motel has not satisfied all 
requirements, then we may in 
our sole discretion inspect 
your Motel. There is a 
separate fee for each 
inspection or re-inspection. 
The fee includes travel 
expenses. The amount of the 
fee varies depending on the 
extent of the non-compliance 
and the amount of time 
necessary to resolve it. 

Fee for Audit or Re-Audit of 
Books and Records 

Currently $3,500 
to $5,000 per audit 
or re-audit, plus 
any audit 
deficiency  

Upon 
Invoice 

We do not typically charge 
you for an audit of your books 
and records. If we conduct 
such an audit and your Motel 
fails or partially fails the audit 
or if we could not complete 
the audit because you did not 
provide requested documents 
in advance of the audit visit, 
then we reserve the right to 
charge an Audit Fee. The 
Audit Fee includes travel 
expenses. If we determine in 
our sole discretion that a 
follow-up audit or re-audit is 
appropriate, we reserve the 
right to charge the same 
amount for a Re-Audit Fee.  

Non-Compliance Intervention 
Fee 

$1,000 to $5,000 
per intervention 

Upon 
Invoice 

All Motels are required to 
comply with Standards and 
the Franchise Agreement. If 
we notify you that you have 
failed to comply with any such 
standard or requirement or if 
we place your Franchise 
Agreement in default as a 
result of such non-compliance, 
then, in addition to any other 
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amount due, we may charge 
you a Non-Compliance 
Intervention Fee. This fee 
covers the cost and expense of 
inspections, corrective action 
plans and/or our 
administrative costs in dealing 
with the non-compliance. The 
amount of the fee varies by 
extent of the non-compliance 
and level of intervention 
required. 

Indemnification Varies Upon 
demand 

You must reimburse us or our 
affiliates for any liability, loss, 
cost, threat, suit or expense, 
including attorneys’ fees, 
investigative fees and court 
costs which may arise out of 
or related to your operation of 
the Motel, or your 
performance under any 
agreement with us, without 
regard to our actions (other 
than our intentional and 
willful acts or omissions). 

Liquidated Damages For Early 
Termination (including Failure 
to Open) 

$2,000 per 
Authorized Guest 
Room 

5 days 
following 
termination 

This fee is imposed as 
liquidated damages and not as 
a penalty if the Franchise 
Agreement is terminated prior 
to the end of the Term except 
pursuant to Section 14.1 of the 
Franchise Agreement. 

Trademark Liquidated 
Damages for Opening Without 
Permission 

Currently $50 per 
Authorized Guest 
Room for each day 
the Motel is open 
for business 
without 
authorization to 
open as a Studio 6 
Motel. 

Upon 
demand 

If you begin renting rooms in 
the Motel utilizing our 
trademarks before we 
authorize you to open as a 
Studio 6 Motel, you must pay 
us for the unauthorized use of 
our trademarks. 

Trademark Infringement/De-
Identification Fee 

Currently $50 per 
Authorized Guest 
Room for each day 
you continue to 
operate the motel 
with Studio 6 
signage and other 

Upon 
Demand 

If the Motel is a part of a Dual 
Brand Operation, we may 
assess this fee for each brand 
if, following termination of 
your Franchise Agreement, 
you fail to comply with: the 
de-identification obligations 
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indicia of our 
intellectual 
property in place, 
plus our costs of 
removing such 
signage and other 
indicia of our 
intellectual 
property if you fail 
to do so 

under your Franchise 
Agreement and our other 
procedures for removing 
signage and other indicia of 
our intellectual property. We 
may adjust this fee. 

Dispute Resolution Costs and 
Attorneys’ Fees 

Reasonable 
attorneys’ fees, 
court costs and 
expenses of 
litigation or other 
dispute resolution. 

Upon 
demand 

The prevailing party in any 
suit or proceeding is entitled 
to recover these amounts from 
the other party. For a Dual 
Brand Operation, the 
prevailing party will be 
entitled to recover its 
reasonable attorneys’ fees and 
court costs from the other 
party under each of the 
Studio 6 Franchise Agreement 
and the Motel 6 Franchise 
Agreement; but no duplicative 
recovery will be sought or 
paid. 
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Renovations/Transfers/Renewals 

Property Improvement Plan 
(“PIP”) Fee 

Currently $1,850 No later 
than the date 
that you 
sign your 
Renewal 
Franchise 
Agreement 
or the 
documents 
required to 
effect your 
Transfer 

Upon Transfer, Renewal or 
required periodic renovation 
under the Franchise 
Agreement, you must pay a 
PIP Fee for our preparation of 
a PIP. 

We can request this fee be 
paid any time prior to your 
signing of the Renewal 
Franchise Agreement or the 
documents required to effect 
your Transfer, after certain 
legal requirements are 
satisfied. 
 
The Fee is non-refundable, 
except in Transfers or 
Renewals for which we reject 
an Application and we have 
not visited the site/area or 
provided other assistance. The 
PIP Fee includes the travel 
and related expenses for one 
site visit. 

Transfer Application Fee $5,000 No later 
than the date 
that you 
sign the 
documents 
required to 
effect your 
Transfer 

Not refundable unless we 
reject the Transfer Application 
and we have not visited the 
site/area or provided other 
assistance. 

We can request this fee be 
paid any time prior to your 
signing of the documents 
required to effect your 
Transfer, after certain legal 
requirements are satisfied. 
 
The Transfer Application Fee 
will be reduced to $2,500 for 
transfers where the majority 
Owner of the Franchisee seeks 
to obtain an ownership interest 
from a minority owner of the 
Franchisee.  
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Balance of Transfer Fee Currently $10,000, 
for a Transfer of 
the remainder of 
the Term of the 
existing Franchise 
Agreement 

Payable no 
later than10 
days before 
the Transfer 
closing date  

This fee is paid by the 
buyer/transferee. Transfer 
Fees may not apply to certain 
transfers. 

Securities Offering (Public 
Offering or Private Placement) 

Currently $10,000 Upon 
Invoice 

Our review is limited to 
assessing compliance with the 
Franchise Agreement, use of 
our Marks, and description of 
the rights and obligations 
covered by the Franchise 
Agreement. For a Dual Brand 
Operation included in the 
same offering, you are only 
required to pay one Securities 
Offering fee. 

Renewal Application Fee Currently $5,000 No later 
than the date 
you sign the 
Renewal 
Franchise 
Agreement 

We can request this fee be 
paid any time prior to signing 
the Franchise Agreement after 
certain legal requirements are 
satisfied. 

Renewal Fee 50% of the 
then-current initial 
franchise fee for a 
10-year renewal 
term. 

Upon 
Invoice 

This fee is due upon approval 
of your renewal application. 

Transfer/Renewal Package Currently up to 
$4,500 

Payable no 
later than 10 
days after 
the Transfer 
closing date 
or the 
Renewal 
Date as 
applicable 

Non-refundable fee. $4,500 
currently includes the 
following items: General 
Manager Training at G6 
headquarters for 1 person; 
Updated Property Pics; 1 
email license for the Motel. 
Fee may be less than $4,500 if 
Transferee/Franchisee retains 
the existing General Manager 
and/or motel staff or if 
updated Property Pics are not 
needed. For a Dual Brand 
Operation, the 
Transfer/Renewal Package 
includes 2 email addresses and 
you will only be required to 
pay one Transfer/Renewal 
Package Fee in respect of your 
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Studio 6 Motel and your 
Motel 6 Motel, collectively, so 
long as both the Studio 6 
Motel and the Motel 6 Motel 
are ready for the Photo Shoot 
(if needed) at the same time 
and the Transfers/Renewals 
occur at the same time. We 
may, in our sole discretion, 
elect to increase the 
Transfer/Renewal Package 
Fee by a reasonable amount in 
order to cover costs associated 
with the Transfer/Renewal 
Package. 

On-Site and Other 
Transfer/Renewal Training 
and Assistance 

Currently up to 
$4,000  

Upon 
Invoice.  

The fee covers On-Site and 
Other Transfer or Renewal 
Training and Assistance 
(“Transfer/Renewal 
Assistance”) for pre and post-
Transfer or Renewal 
administrative support, onsite 
installation/updating and 
training on the PMS system, 
and other required technology 
and staff training. It currently 
covers approximately 2.5 days 
of on-site training and 
includes travel and related 
expenses for one round trip to 
the Motel by the trainer(s). 
See Item 11 for a description 
of the On-Site Training and 
Assistance program for 
Transfers and Renewals. 
 
For a Dual Brand Operation, 
you will only be required to 
pay one On-Site and Other 
Transfer/Renewal Training 
and Assistance Fee in respect 
of your Studio 6 Motel and 
your Motel 6 Motel, 
collectively, so long as both 
the Studio 6 Motel and the 
Motel 6 Motel 
Transfer/Renew at the same 
time. We may, in our sole 
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discretion, elect to increase the 
On-Site and Other 
Transfer/Renewal Training 
and Assistance Fee by a 
reasonable amount in order to 
cover costs associated with the 
Transfer/Renewal Assistance 
we or our affiliates provide 
you. 
Fee may be less if 
Transferee/Franchisee retains 
the existing General Manager 
and/or motel staff. 

Transfer/Renewal General 
Manager Training Additional 
Person 

Currently $750 per 
additional attendee 

Upon 
Invoice 

If you intend to include more 
than one attendee at the 
General Manager Training in 
connection with the 
Transfer/Renewal, this fee 
will apply to each additional 
attendee attending at the same 
time.  

Ancillary Trip Fee for 
Additional 
Renovation/Transfer/Renewal 
Training and Assistance 

Currently $900 Upon 
Invoice 

If we deem it necessary to 
make more than one round trip 
to the Motel in connection 
with Transfer/Renewal 
Assistance, each additional 
visit will incur this fee 

Additional Fee for Extended 
Term 

Varies up to 
amount of then-
current initial 
franchise fee 

Payable 
with 
Balance of 
Transfer Fee 

If the Transferee requests an 
additional term beyond the 
original initial term of the 
Franchise Agreement or if a 
renewing Franchisee requests 
a renewal term longer than 10 
years, we reserve the right to 
charge an additional fee, up to 
the amount of the then current 
initial franchise fee for the 
extended term of each 
franchise agreement. 

 
Notes: 
 
* Unless otherwise noted, all fees are imposed by and payable to us or our affiliates and are non-
refundable. Additionally, unless otherwise noted, for a Dual Brand Operation, you must pay the applicable 
fee for each of the Studio 6 Motel and the Motel 6 Motel. Unless otherwise directed on the applicable 
invoice or other demand, all invoices must be paid through, and any disputes of charges must be sent 
through, the designated electronic payment system (currently VersaPay) in compliance with the 
requirements of the VersaPay application and our instructions. 



Studio 6 – FDD 29 
March 5, 2021 as amended on April 9, 2021 and July 1, 2021  

(1) Gross Room Revenues means the gross receipts (whether collected or uncollected) attributable to 
or payable for the rental of Authorized Guest Rooms at the Motel, including, the gross revenues used in 
calculation of business interruption, rent loss, or similar insurance for the Motel insurance proceeds will be 
included in Gross Room Revenues only when you actually received them. Gross Room Revenues do not 
include gratuities to employees or service charges levied instead of gratuities to employees. It also does not 
include federal, state, or local taxes or fees you collect. Gross Room Revenues will not be reduced by any 
of your expenses, including, but not limited to, credit card commissions, bad debts (or reserves for bad 
debt), taxes or refunds. For the avoidance of doubt, Authorized Guest Rooms means the number of guest 
rooms identified in Attachment 2 to the Franchise Agreement. You may not change the number of 
Authorized Guest Rooms in your Motel without our permission. 

(2) The monthly Program Fee currently supports the development and operation of the Reservation 
System and the Marketing Program (See Item 11). We may, in our sole discretion, make changes to the 
services and systems supported by the Program Fee and may allocate the Program Fee among the covered 
functions as we deem appropriate. Additionally, you must obtain a telephone number or numbers and 
maintain a public business listing at a minimum (See Item 8). These costs vary based on vendor changes. 
You must also pay for other Motel-specific advertising and promotions (such as in-room acrylic holders), 
point-of-sale, and other such materials as may be used to promote the Studio 6 System from time to time.  
 
(3)  We have the right to adjust, for inflation, all fixed dollar amounts under the Franchise Agreement, 
once a year, for changes to the Index from the year when you sign your Franchise Agreement. The term 
“Index” means the U.S. Consumer Price Index (1982 84=100; all items; CPI-U; all urban consumers) as 
published by the U.S. Bureau of Labor Statistics (“BLS”). If the BLS no longer publishes the Index, then 
we will designate a reasonable substitute measure. 
 
 

ITEM 7 
ESTIMATED INITIAL INVESTMENT 

 
TABLE 1: 

YOUR ESTIMATED INITIAL INVESTMENT FOR 100 ROOM RENOVATED STUDIO 6 
EXTENDED STAY MOTEL OR NEW CONSTRUCTION STUDIO 6 EXTENDED STAY 

MOTEL USING CURRENT PROTOTYPE GEMINI 
 

TYPE OF 
EXPENDITURE 

RENOVATION 

17 

NEW 
CONSTRUCTION

18 

METHOD OF 
PAYMENT WHEN DUE 

TO WHOM 
PAYMENT IS 
TO BE MADE 

Site Selection and Amounts Payable to Franchisor 
Market Feasibility 
Study1 

$0 - $10,000 $0 - $15,000 Lump Sum Before 
submitting 
Application 

Consultants 

Property Ownership 
or Acquisition Costs 
(varies)2 

See Note 2 See Note 2   Landowner / 
Landlord 
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TYPE OF 
EXPENDITURE 

RENOVATION 

17 

NEW 
CONSTRUCTION

18 

METHOD OF 
PAYMENT WHEN DUE 

TO WHOM 
PAYMENT IS 
TO BE MADE 

Initial Fees Paid to 
Franchisor (including 
Application Fee, PIP / 
Site Fee, Opening 
Services and 
Training)3 

$33,850  $33,850 Lump Sum Portions prior 
to or with 
Franchise 
Agreement, or 
immediately 
prior  to 
Opening, as 
noted in Item 5 

Us  

Opening Extension 
Fee3 

Variable Variable Lump Sum Before we 
extend opening 

Us 

Re-visitation or Re-
inspection Review 
Fee3 

Variable Variable Lump Sum Upon invoice if 
we re-inspect 
or revisit 

Us 

Planning & Due Diligence4 
Architectural, Design 
Fees (plans); 
Environmental 
Assessments, 
Research/Testing/Aba
tement/ Permits, 
Impact and Other 
Fees 

$0 - $70,000 $80,000 to $250,000 As arranged As arranged Architects, 
Engineers, 
Consultants, 
Local 
Municipalities 
and Other 
Vendors and 
Third Parties 

Implementation Phase 
Site and/or Civil 
work5 

$0 $50,000 - $250,000 As Arranged As Arranged Contractors/Ve
ndors 

Construction 
Expenses6 

$0 - $680,000 $5,915,500 - 
$6,802,825 

As Arranged As Arranged Contractors, 
Subcontractors, 
Construction 
Managers and 
Vendors 

Furniture, Fixtures & 
Equipment (FF&E), 
Materials & Freight 
Only7 

$0 - $590,000 $708,000 - $849,600 As Arranged As Arranged Vendors 

Signage (faces, boxes, 
monument, pole sign) 

8 

$4,000 - $40,000 $20,000 - $40,000 As Arranged As Arranged Installers/Vend
ors 

WIFI Infrastructure9 $0 - $10,000 $5,500 - $10,000 As arranged As incurred Vendors 

Telephone System10 $0 - $1,200 $12,000 - $25,000 As Arranged As Arranged Vendors 

PMS and Credit Card 
Processing Equipment 
and Related Costs11 

$4,000 - $5,000 $4,000 - $5,000 As Arranged As Arranged Vendors 

Opening Inventory & 
Supplies12 

$20,000 - $150,000 $160,000 - $190,000 As Arranged As Arranged Vendors 
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TYPE OF 
EXPENDITURE 

RENOVATION 

17 

NEW 
CONSTRUCTION

18 

METHOD OF 
PAYMENT WHEN DUE 

TO WHOM 
PAYMENT IS 
TO BE MADE 

Insurance13 Varies  Varies As Arranged As Arranged Insurers 

Utility Deposits14 Varies  Varies As Arranged As Arranged Utility 
Companies 

Grand Opening 
Expense15 

Varies Varies As Arranged As Arranged Third Parties, 
Vendors 

Additional Funds for 
Initial Phase16 (3 
months of operations) 

$145,000 - 
$205,000 

$145,000 - $205,000 As Arranged As Arranged Vendors/Emplo
yees 

TOTAL (excluding 
land acquisition costs) 

$206,850 - 
$1,795,050 

$7,133,850 - 
$8,676,275 

   

Total Per Guest 
Room 

$2,068 - $17,950 $71,338 - $86,762    

 
 

TABLE 2: 
YOUR ESTIMATED INITIAL INVESTMENT FOR 100 ROOM RENOVATED STUDIO 6 

SUITES OR NEW CONSTRUCTION STUDIO 6 SUITES MOTEL USING CURRENT 
PROTOTYPE GEMINI 

 

TYPE OF 
EXPENDITURE 

RENOVATION 

17 

NEW 
CONSTRUCTION

18 

METHOD OF 
PAYMENT WHEN DUE 

TO WHOM 
PAYMENT IS 
TO BE MADE 

Site Selection and Amounts Payable to Franchisor 
Market Feasibility 
Study1 

$0 - $10,000 $0 - $15,000 Lump Sum Before 
submitting 
Application 

Consultants 

Property Ownership 
or Acquisition Costs 
(varies)2 

See Note 2 See Note 2   Landowner / 
Landlord 

Initial Fees Paid to 
Franchisor (including 
Application Fee, PIP / 
Site Fee, Opening 
Services and 
Training)3 

$33,850  $33,850 Lump Sum Portions prior 
to or with 
Franchise 
Agreement, or 
immediately 
prior  to 
Opening, as 
noted in Item 5 

Us  

Opening Extension 
Fee3 

Variable Variable Lump Sum Before we 
extend opening 

Us 

Re-visitation or Re-
inspection Review 
Fee3 

Variable Variable Lump Sum Upon invoice if 
we re-inspect 
or revisit 

Us 

Planning & Due Diligence4 
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TYPE OF 
EXPENDITURE 

RENOVATION 

17 

NEW 
CONSTRUCTION

18 

METHOD OF 
PAYMENT WHEN DUE 

TO WHOM 
PAYMENT IS 
TO BE MADE 

Architectural, Design 
Fees (plans); 
Environmental 
Assessments, 
Research/Testing/Aba
tement/ Permits, 
Impact and Other 
Fees 

$0 - $70,000 $80,000 to $250,000 As arranged As arranged Architects, 
Engineers, 
Consultants, 
Local 
Municipalities 
and Other 
Vendors and 
Third Parties 

Implementation Phase 
Site and/or Civil 
work5 

$0 $50,000 - $250,000 As Arranged As Arranged Contractors/Ven
dors 

Construction 
Expenses6 

$0 - $600,000 $5,477,225 - 
$6,298,809 

As Arranged As Arranged Contractors, 
Subcontractors, 
Construction 
Managers and 
Vendors 

Furniture, Fixtures & 
Equipment (FF&E), 
Materials & Freight 
Only7 

$0 - $500,000 $430,000 – 
$516,000 

As Arranged As Arranged Vendors 

Signage (faces, boxes, 
monument, pole sign) 

8 

$4,000 - $40,000 $20,000 - $40,000 As Arranged As Arranged Installers/Vendo
rs 

WIFI Infrastructure9 $0 - $10,000 $5,500 - $10,000 As arranged As incurred Vendors 

Telephone System10 $0 - $1,200 $12,000 - $25,000 As Arranged As Arranged Vendors 

PMS and Credit Card 
Processing Equipment 
and Related Costs11 

$4,000 - $5,000 $4,000 - $5,000 As Arranged As Arranged Vendors 

Opening Inventory & 
Supplies12 

$20,000 - 
$150,000 

$160,000 - $190,000 As Arranged As Arranged Vendors 

Insurance13 Varies  Varies As Arranged As Arranged Insurers 

Utility Deposits14 Varies  Varies As Arranged As Arranged Utility 
Companies 

Grand Opening 
Expense15 

Varies Varies As Arranged As Arranged Third Parties, 
Vendors 

Additional Funds for 
Initial Phase16 (3 
months of operations) 

$145,000 - 
$205,000 

$145,000 - $205,000 As Arranged As Arranged Vendors/Employ
ees 

TOTAL (excluding 
land acquisition costs) 

$206,850 - 
$1,625,050 

$6,417,575 - 
$7,838,659 
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TYPE OF 
EXPENDITURE 

RENOVATION 

17 

NEW 
CONSTRUCTION

18 

METHOD OF 
PAYMENT WHEN DUE 

TO WHOM 
PAYMENT IS 
TO BE MADE 

Total Per Guest 
Room 

$2,068.50 - 
$16,250 

$64,175 - $78,386    

 
Notes to Tables 1 and 2: 
 
(1) Market Feasibility Study. A market feasibility study is optional. The purpose of a market 
feasibility study is to gauge demand, rate potential, and appropriateness of the location and other aspects of 
the proposed project. While we do not require a market feasibility study or recommend any particular 
consultant, we believe a market feasibility study is useful and a lender or other funding source may require 
one. If you undertake a Market Study, the estimated cost is $5,000 to $15,000. 
 
(2) Property Ownership or Motel Acquisition. We do not provide an estimate for the cost to acquire 
either real estate on which to build a new motel or to acquire an existing motel to convert or any ongoing 
cost associated with existing ownership/maintenance of a motel to be converted. There are significant cost 
variations for real estate and existing motels among geographic areas, different sites and various options 
for what you may purchase. Typically, new construction Studio 6 Motels require approximately 1 acre of 
real property and you should factor that in as you look for real estate and talk to local advisors.  
 
(3) Initial Fees Paid to Franchisor. This estimate of Initial Fees Paid to Franchisor is only the fixed 
fees due to us or our affiliates for a 100 room Studio 6 Motel. If your Studio 6 Motel will have 151 rooms 
or more, the initial franchise fee will be $10,000 more (the total initial fees due to us would be $43,850) 
and other costs in this chart will be higher. For the variable fees due to us, including Opening Extension 
Fee and Inspection/Re-Inspection Fee, see Item 5 for more details. Also see Item 5 for more details on when 
the fixed and variable fees due to us for your Studio 6 Motel, and when those fees are refundable. 
 
(4) Planning and Due Diligence. This category of expenditure includes architectural, design and 
engineering fees for plans and related materials, environment site assessment reports (ESAs), research, 
testing and abatement, permits, licenses, deposits, sewer and water fees, storm fees, development impact 
fees, and other related fees payable both before and during construction. While we do not require proof that 
your intended site is environmentally appropriate, the risk of environmental problems and liability to you, 
your investors and lenders makes an environmental survey a practical necessity. You should discuss with 
your consultants and obtain renovation or construction Plans that meet the Americans with Disabilities Act 
requirements. 
 
(5) Site and / or Civil Work. This includes site preparation, grading, earthwork, paving, surfacing, 
site utilities, landscaping and irrigation for a typical site (that does not have difficult or peculiar land use, 
design, and/or grading aspects). You may experience additional cost (site premiums) if your site requires 
unusually extensive preparation, environmental cleanup, rock excavation, dewatering, unusual foundation 
or drainage requirements, or governmental impact fees. 
 
(6) Construction Expenses. For a new construction Studio 6 Motels, this includes an estimate of the 
construction costs for one building, including building materials and labor, and includes builder’s risk 
insurance, installation of FF&E, and supervision, overhead and profit that is typical for the construction 
industry. The cost variations are due, in large part, to variations in labor, materials and methods of 
construction. This estimate assumes that you do not construct a swimming pool (approximately $40,000 to 
$80,000 extra), but includes construction of an on-site laundry. For a conversion Studio 6 Motels, this 
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includes an estimate of the cost to renovate an existing motel to Studio 6 Standards for conversion 
properties. Renovation costs will vary based upon the particular requirements outlined in the PIP included 
in the Franchise Agreement and the then-current Studio 6 Standards. Construction and renovation costs 
may vary due to local building codes and market conditions. We have not included a Construction 
Contingency since any such contingency may vary widely. You may wish to build a Construction 
Contingency into your plans depending on the situation in the geographic are of the Site/Motel. 
 
(7) FF&E, Materials and Freight Only. This includes equipment (such as TVs), furniture, kitchen 
appliances, soft goods, flooring and fixtures for guest rooms, lobbies, and common areas. It includes freight 
of approximately 7% to 8% of cost of materials, but does not include taxes, which vary by jurisdiction, or 
installation, which is included in the Construction Expenses. (See Note 5) The cost variations are due, in 
large part, to the types of finishes and materials you may select. Freight is approximately 6% to 9% of the 
cost of materials. 
 
(8) Signage. We recommend the largest exterior pole-mounted or pylon sign allowable based upon 
local zoning and sign ordinances. This also includes building signage and smaller directional signage or 
“identity package.” 
 
(9)  WIFI Infrastructure. We require that you provide guest WIFI access in accordance with Motel 6 
Standards. The approximate cost of establishing the infrastructure for guest WIFI, including WIFI hardware 
(access points, network switches, antennas), network cabling and installation, varies depending on WIFI 
hardware vendor and on whether WIFI is connected to a separate dedicated data circuit. 
(10) Telephone System. You must also purchase a phone system/services with an auto attendant 
function, call transfer capability, and direct 911 dialing capability.  The cost of such systems varies widely 
by geographic area and vendor, but a new hosted (cloud-based) telephone system will be approximately 
$12,000 and a new PBX-type telephone system will be approximately $25,000. In a conversion property, 
if you have an existing PBX, your cost to record new greetings and modify the existing PBX will be 
approximately $500. 
 
(11) PMS and Credit Card Processing Equipment and Related Costs. This cost includes two check-
in devices and two credit card terminals and associated access hardware and software, including 1 wireless 
router for internal network connectivity. This is the standard configuration for the required “front office 
systems” and includes access to the cloud-based PMS and other applications and to the Reservation System. 
See Item 11. Changes in the PMS or approved credit card processor or other changing technology 
requirements may require additional expenditures by you, either before or after your Opening Date and 
these estimated costs vary over time. In addition to these pre-opening costs, the PMS, other applications 
and equipment require the payment of ongoing monthly or annual fees, either to us or our affiliates or to 
third parties. For fees payable to or through us or our affiliates, see Item 6. Currently, fees payable directly 
to vendors for the required configuration include a credit card tokenization fee of 3¢ per transaction. 
 
(12) Opening Inventory and Supplies. This includes without limitation the cost of linens and towels, 
forms, shirts, badges, collateral materials, cleaning supplies, miscellaneous tools and operating equipment. 
 
(13) Insurance. The cost of Builder’s Risk Insurance is built into the Construction Expense cost. In 
addition, we require that during your operation of the Motel under the Franchise Agreement, you arrange 
and pay for certain minimum types and levels of coverage as currently shown in the Standards, as we may 
amend from time to time. The cost of such coverage will vary based on selected carrier, coverage levels, 
geographic location, special provisions and other factors, including your risk profile. Your selected 
insurance carrier may require you to pre-pay some or all of your insurance premiums prior to your Opening 
Date. You should identify your insurance carrier and check with it to determine the requirements. 
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(14) Utility Deposits. Utility costs vary widely and the policies of utility companies regarding deposits 
and when they must be paid varies by jurisdiction and utility company. You should check with your local 
utility companies. For a conversion motel, you may have already made utility deposits. 
 
(15)  Grand Opening Expense. We do not require you to hold a Grand Opening event or expend any 
particular level of funds for Grand Opening advertising and marketing. Depending on the location of your 
motel and the characteristics of the market in your area, you may wish to hold a Grand Opening event. 
Costs for such events vary widely depending on the size and nature of the event, but may be expected to be 
in the range of $5,000. 
 
 (16) Additional Funds. This is “cash on hand” to support initial operations. Cash needs will vary, but 
we believe this is a minimum figure for operating a 100 room Studio 6 Motel during its start-up phase, 
which we calculate to be 3 months. This is only an estimate, however, and there is no assurance that 
additional funds will not be necessary during this start-up phase or after. 
 
(17) Dual Brand Motel Renovation. We also offer an opportunity to convert an existing Studio 6 Motel 
to a Dual Brand Motel. The costs associated with this renovation are the same as the Renovation column 
above, except for: Construction Expenses: $0 - $625,000; and Furniture, Fixtures & Equipment (FF&E), 
Materials & Freight Only: $0 - $545,000. Due to these differences, the total cost for Dual Brand Motel 
renovation is $222,500 to $1,695,050 and the Total Cost per Guest Room would be $2,225 to $16,950. 
These estimates are based upon a 50/50 split of Motel 6 rooms and Studio 6 rooms.  
 
(18) Dual Brand Motel New Construction. We also offer an opportunity to construct and operate a Dual 
Brand Motel, including both Motel 6 rooms and Studio 6 rooms. The costs associated with this new build 
are the same as the New Construction column above, except for: Planning and Due Diligence: $80,000 - 
$500,000; Construction Expenses: $5,765,500 - $6,630,325; and Furniture, Fixtures & Equipment (FF&E), 
Materials & Freight Only: $626,750 - $783,438. Due to these differences, the total cost for Dual Brand 
Motel New Construction is $6,932,600 to $8,687,613 and the Total Cost per Guest Room would be $68,179 
to $83,298. These estimates are based upon a 50/50 split of Motel 6 rooms and Studio 6 rooms. 
 
We relied on our and our affiliates’ experience in the industry when preparing these figures, and with respect 
to certain cost estimates, we relied on estimates from suppliers, from proposed bids from potential suppliers, 
and from our actual experience at one or more properties. Specifically, the construction / renovation costs 
are for potential a new construction / renovation (as applicable) project in the Dallas-Fort Worth market for 
2020. To the extent that the assumptions described in the notes above are not applicable to your situation, 
and/or to the extent there are differences at your Motel or location that differ from the experience, facts, or 
data that led to this figure, YOUR COSTS AND EXPENSES MAY BE HIGHER. You should consult with 
your architects, engineers, general contractors, hospitality consultants, attorneys and/or accountants who 
may be able to provide more specific figures for your Motel.  
 
Except as otherwise described above, all payments are non-refundable. We do not offer financing for any 
part of your initial investment. 
 

ITEM 8 
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES 

 
System Standards 
 
In order to protect our reputation and goodwill and to maintain high standards of operation under the 
System, you must operate your Motel in strict conformance with our Standards, including the methods and 
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specifications we prescribe from time to time in the Manuals or otherwise in writing. The Standards may 
relate to any aspect of the operation of your Motel. 

Suppliers 
 
All fixtures, furnishings, equipment, signs, services, materials, computer systems, software and supplies 
(collectively, “Supplies”) for the Motel must meet our Standards and specifications, as outlined in our 
Manuals, which may be amended from time to time. In addition, in order to ensure that Studio 6 Motels are 
uniform and of similar quality, and to maintain the identity, integrity and reputation of the System, you 
must purchase certain Supplies required to meet our Standards and specifications from designated suppliers, 
which may include us or our affiliates (“Approved Suppliers”). For example, you will be required to 
purchase the hardware and Software for your Computer Systems, bedspreads, drapes, signage, certain 
casegoods, and certain other brand-specific items for the Motel, through the G6 Hospitality e-procurement 
marketplace system or directly from our Approved Suppliers. Except as stated below, neither we nor any 
of our affiliates are the only Approved Supplier for any required goods or services. Generally, suppliers 
may pay rebates to us or our affiliates based upon franchisee purchases and those rebates range from 3% to 
6%. In addition, there is one supplier that pays rebates to us or our affiliates at a variable rate. 

You may not purchase Supplies that are required to be purchased from Approved Suppliers from 
unapproved suppliers. If you want us to consider other suppliers, then you must submit a request to us in 
writing, together with any evidence of conformity to our specifications or Standards that we may reasonably 
require. When approving suppliers, we consider the durability, quality and aesthetics of the supplier’s 
products, the supplier’s ability to meet our Standards and specifications, and the supplier’s maintenance 
and service capability. We may require samples from the supplier for evaluation and testing and that our 
representatives be permitted to inspect the supplier’s facilities. You must pay for the reasonable cost of the 
evaluation and testing, whether or not we approve the supplier and we will notify you of our approval or 
disapproval of the proposed supplier after we complete evaluation and testing. The Franchise Agreement 
does not specify any time within which we must notify you of our approval or disapproval of a proposed 
supplier. Our current practice is to try to notify you within 30 business days after completion of the 
evaluation and testing. If you do not receive notice of our approval or disapproval in this time period, the 
supplier will be deemed disapproved. We may revoke our approval of particular items or suppliers if we 
determine that the items or suppliers no longer meet our Standards or specifications. When you receive 
written notice that we have revoked our approval of a supplier, you must stop purchasing from that supplier. 
 
If we do not require you to use a designated source or Approved Supplier for a particular item, you may 
purchase the item from any source you choose, as long as your purchases conform to the Standards. We 
have the right to restrict the sourcing of current and future items.  
 
Computer System 
 
You must purchase, install, and use certain brands, types, makes, and/or models of hardware, software, 
peripheral equipment, and support services to such hardware, software, and peripheral equipment that we 
designate in the Manuals or otherwise in writing. 
 
We have established Standards for offering Wireless Internet Access (“WIA”) services to customers at your 
Motel. These Standards may be amended periodically to protect our Affiliates’ computer network, to permit 
us and you to meet our legal obligations for data confidentiality and privacy, and to comply with other 
Standards of the System.  All of our franchised Studio 6 Motels must provide guests with Basic WIFI, 
as defined in the Brand Standards, free of charge to guests. You are not required to provide or charge 
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for Premium WIFI, as defined in the Manuals, but if you do, you must comply with the Manuals for 
price and terms on which Studio 6 offers Premium WIFI to guests. 
 
We have a license to use, and to sublicense to others, the Computer System and Software (both terms 
defined below), and we are the Approved Supplier for the Computer System and Software.  
 
You must have internet connectivity to utilize the Computer System and Software. You must obtain the 
necessary hardware through our Approved Suppliers, as applicable, and in accordance with our current 
agreements with those suppliers. The hardware must be installed before the opening of the Motel. You are 
responsible for all costs associated with installation, maintenance, and monitoring of the hardware. You are 
responsible for ensuring the Internet connection and cabling are functional at your property.  Any issues 
related to your Internet Service Provider are your responsibility to resolve. 

Please see Item 11 for further information on our Computer System requirements.  

Signage and Photography 
 
You must purchase the exterior signage for your Motel from an Approved Supplier. The list of approved 
signage suppliers is provided upon request. In addition, you must select and purchase the approved interior 
design package (which includes interior logo’ed signage) from an Approved Supplier. 
 
You must purchase a Photo Shoot of the property from our Approved Supplier.  
 
Guest Rooms 
 
You must provide the mandatory television channels and services, including HBO, as listed in the Manuals. 
These television channels and services may change over time. The mandatory television channels and 
services can be delivered through an Approved Supplier, or via antenna, cable, or satellite. 
 
We require you to use a state certified and licensed pest control provider to treat and control pests including 
bed bugs. 
 
We or our affiliates have or may negotiate purchase arrangements (including price terms) with suppliers 
for the benefit of our franchisees. We do not have any purchasing or distribution cooperatives. 
 
We or our affiliates do not provide material benefits (for example, renewal or granting additional franchises) 
to a franchisee based on a franchisee’s purchase of particular products or services or use of particular 
suppliers. 
 
We participate in an e-procurement marketplace system. A majority of the items that you must purchase to 
meet Standards and specifications may be purchased through the G6 Hospitality e-procurement marketplace 
system or directly from Approved Suppliers. Items purchased through the G6 Hospitality e-procurement 
marketplace system may include a percentage or per unit mark-up to cover our incremental expenses and 
overhead or to fund conventions at our sole discretion.  
 
For our fiscal year ended December 31, 2020, we had total revenues of $38,810,696, according to our 
audited financial statements. We did not receive any revenues from franchisees for required products and 
services. Our affiliate, G6 Hospitality, received revenues of $18,782,419 for required products and services 
including IT Services, Property Management System and Reservation Services. Of this amount, 
$16,992,301 or 90%, was attributable to Motel 6 franchisees and $1,790,118 or 10% to Studio 6 franchisees. 
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We or our affiliates may receive rebates or payments related to specific items that are purchased directly 
from suppliers by franchisees or that we purchase for our franchisees. A portion of these rebates may be 
used to offset the costs of developing and marketing these items and to cover G6 Hospitality’s general 
expenses. In addition to the rebates identifiable to franchisees’ purchases, our affiliates may receive 
incentive payments from suppliers based on total volume of sales to us, our affiliates and our franchisees. 
These incentive payments are not identifiable to any particular purchase and are not allocated or paid to 
franchisees. 

For our fiscal year ended December 31, 2020, we have received no rebates or discounts from Approved 
Suppliers for sales attributable to our franchisees. In the fiscal year ending December 31, 2020, our affiliates 
received a total of $366,932 in rebate payments from all suppliers for all sales attributable to purchases by 
or on behalf of all Motel 6 and Studio 6 franchisees, whether made through our affiliate G6 Hospitality or 
directly from the supplier through the e-procurement system. Of this amount, $324,570 was attributable to 
Motel 6 franchisees and $42,361 was attributable to Studio 6 franchisees.  

It is difficult to accurately estimate your purchases from required, approved or other suppliers. Required 
suppliers are those offering products or services that are required by us or our affiliates to use in operating 
a motel. Approved Suppliers are those with a negotiated contract with us and whose terms of are available 
to franchisees under the negotiated pricing and warranty terms. For the opening of your franchise, 
approximately 50% of your furniture, fixtures or equipment are from required suppliers. For ongoing 
operation of your franchise, all of your products or services may come from required or Approved Suppliers, 
if you elect to purchase from them; however, we estimate that approximately only 10-30% are from required 
suppliers.  
 
There are no suppliers in which any of our officers own an interest. 
 
Marketing 
 
All marketing and promotional materials you use must be in the media and format and of the type that we 
approve according to the procedures in the then current version of the Manuals. You must conduct your 
marketing and promotional activities in a responsible and professional manner, and they must conform to 
our Standards. At least 15 business days before the date on which you intend to print or record the materials, 
you must submit to us for review and approval samples of all proposed advertising and promotional 
materials for the Motel. We reserve the right to disapprove, in our reasonable discretion, any of these 
materials upon written notice to you. We may revoke our approval of any advertising and promotional 
materials that were previously approved by us upon 30 days’ prior written notice. You must immediately 
discontinue using any of these materials upon receipt of written notice that we have revoked our approval.  
 
You may not establish or operate your own website for the Motel, and you may not conduct any e-commerce 
over the Internet, World Wide Web (including, but not limited to, Facebook, Twitter or any other e-
commerce, digital marketing platforms, or social media sites) or other electronic communication system, 
except as permitted by, and in strict compliance with, the then current version of the Manuals. Currently, 
the Manuals provide that if you choose to create a website for your Motel, you must have the website hosted 
and certified compliant by us or an Approved Supplier. We may modify or amend the Manuals, company 
websites, or the list of Approved Suppliers at any time. If you elect to implement a website or PPP for your 
Studio 6 Motel, you will be responsible for all costs and expenses associated with the development and 
maintenance of the website or PPP, including any fee payable to us. If you fail to maintain your approved 
website or PPP according to the Manuals or Standards, you must immediately resolve any non-compliant 
website issues after written notice from us. 
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We have a mandatory nationwide business-to-business marketing program, CorporatePlus@6. You will be 
required to accept all CorporatePlus@6 guests and other similar programs provided by us. (See Item 16.) 
 
Insurance  
 
During the Term, and at your expense, you must procure and maintain insurance with the coverages, 
deductibles, limits, carrier ratings, and policy obligations required by the Standards. If you fail to procure 
or maintain the required insurance, we may, at our option (but with no obligation), procure and maintain 
such insurance without notice to you, and require you to pay for all related costs (including, premiums) 
incurred with obtaining such insurance. 
 
 

ITEM 9 
FRANCHISEE’S OBLIGATIONS 

 
 This table lists your principal obligations under the franchise agreement and other 
agreements. It will help you find more detailed information about your obligations in these 
agreements and in other items of this disclosure document. 
 

OBLIGATION SECTION IN AGREEMENT 
DISCLOSURE 
DOCUMENT 

ITEMS 
a. Site selection and 
acquisition/lease 

Section 6 of the Franchise Agreement; 
Section 7.C. of Dual Brand Addendum 
(for Dual Brand Operation) 

Items 8 and  11 

b. Pre-opening 
purchases/leases 

Sections 5.5, 5.10, 5.14, 6 and 12 of 
Franchise Agreement 

Items 5, 7 and 8 

c. Site development and 
other pre-opening requirements 

Section 6 of Franchise Agreement Items 8 and 11 

d. Initial and ongoing 
training 

Sections 3 and 5 of Franchise Agreement; 
Section 7.F. of Dual Brand Addendum (for 
Dual Brand Operation)  

Item 11 

e. Opening Section 6 of Franchise Agreement Item 11 
f. Fees Application; Sections 2.2, 4, 5, 10, 11, 12 

13, 14 and 15 of Franchise Agreement; 
Section 7.B. and Exhibit A of Dual Brand 
Addendum (for Dual Brand Operations) 

Items 5 and 6 

g. Compliance with standards 
and policies/operating manual 

Sections 5, 6, 7, 8, 11 and 12 of Franchise 
Agreement; Section 7. of Dual Brand 
Addendum (for Dual Brand Operations) 

Items 8, 11 and 14 

h. Trademarks and 
proprietary information 

Sections 5.11, 6, 7, 8, 14 and 15 of 
Franchise Agreement; Section 7.H. of 
Dual Brand Addendum (for Dual Brand 
Operations) 

Items 13 and 14 

i. Restrictions on 
products/services offered 

Section 5 of Franchise Agreement Items 5, 8 and 16 

j. Warranty and customer 
service requirements 

Section 5 of Franchise Agreement Item 16 
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OBLIGATION SECTION IN AGREEMENT 
DISCLOSURE 
DOCUMENT 

ITEMS 
k. Territorial development 
and sales quotas 

Section 1 of Franchise Agreement Item 12 

l. Ongoing product/service 
purchases 

Section 5.6 of Franchise Agreement Item 8 

m. Maintenance, appearance 
and remodeling requirements 

Sections 2.2.4, 5, 6 and 13.5.11 of 
Franchise Agreement 

Item 8 

n. Insurance Section 12 of Franchise Agreement Items 7 and 8 
o. Advertising Sections 5 and 11 of Franchise Agreement Items 6, 8 and 11 
p. Indemnification Section 18 and Guarantee of Franchise 

Agreement 
None 

q. Owner’s participation / 
management / staffing 

Sections 5, 16, and 18 of Franchise 
Agreement 

Item 15 

r. Records and reports Section 10 of Franchise Agreement Item 6 
s. Inspections and audits Sections 5.10, 6 and 10 of Franchise 

Agreement 
Item 6 and 11 

t. Transfer Section 13 of Franchise Agreement; 
Section 5 of Dual Brand Addendum (for 
Dual Brand Operations) 

Item 17 

u. Renewal Section 2.2 of Franchise Agreement; 
Section 4 of Dual Brand Addendum (for 
Dual Brand Operations) 

Item 6 

v. Post-termination 
obligations 

Sections 14 and 15 of Franchise 
Agreement 

Item 17 

w. Non-competition 
covenants 

Section 16.2 of Franchise Agreement Item 17 

x. Dispute resolutions Section 23 of Franchise Agreement Item 17 
y. Taxes/Permits Sections 5.6 and 17 of Franchise 

Agreement 
Item 1 

 
 

ITEM 10 
FINANCING 

 
We do not offer direct financing to franchisees. We will not guarantee any loan or lease that you may obtain 
or any obligations that you may incur. We do not receive any payments from any person for the placement 
of financing with such person.  
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ITEM 11 
FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS AND TRAINING 

Except as listed below, we are not required to provide you with any assistance. 

Pre-Opening Obligations 

Site Selection/Approval 
 
Before we sign the Franchise Agreement, you must submit to us a proposed site for a new construction 
Motel or specify an existing motel to be converted to one of the Studio 6 Brands when you submit your 
Application. We require that you submit information about the proposed site/motel that will help us evaluate 
it, including location and maps; ownership and control; and market information. We do not have specific 
site selection or site approval criteria. However, the factors we will evaluate in considering whether to 
approve a site for constructing a new Studio 6 Motel or whether to approve an existing motel for conversion 
include: (a) demand in the immediate market; (b) the number and type of competitive properties (including 
existing System motels); (c) the quality and physical condition of the site/property; (d) location, visibility 
and accessibility; (e) prevailing rates in the market; and (f) convenience to destinations or generators of 
travelers and other factors. For existing motels to be converted, we may also consider historical service 
levels, marketing efforts and effectiveness, and facility reputation.  
 
For conversion properties, we will provide you a PIP prior to signing the Franchise Agreement. 
 
We do not generally own the sites of franchised motels or lease the premises to you. Securing the site/motel 
is your responsibility. You must deliver to us satisfactory evidence that you have secured the right to possess 
the site by ownership or lease, on or before the Effective Date of the Franchise Agreement. 
 
Our approval of your site/motel is not, and should not be construed as, a representation or warranty of the 
potential for success or revenues at the Motel, or as any assurance that you can obtain financing for the 
Motel. Our site/motel approval is merely an indication that the site/motel meets the minimum requirements 
for a Studio 6 site/motel. 
 
If we do not approve your site/motel or if you do not agree to the PIP, we will not sign a Franchise 
Agreement. 

Responsibility for Conforming with Local Codes, Obtaining Required Permits, Constructing/Renovating 
the Motel and Hiring and Training Employees: 
 
You are solely responsible for conforming the site/motel to local ordinances and building codes and 
constructing (or remodeling), decorating and equipping the motel in compliance with our Standards and, in 
the case of a conversion, in compliance with the PIP. You are solely responsible for hiring, training, 
disciplining, and termination of your employees. 
 
To assist you, between the Effective Date of the Franchise Agreement and the Opening Date, we or our 
affiliates or designated representatives may: 
 

1. Provide you with prototype plans for a new construction motel. (Section 3 of Franchise Agreement) 

2. Make available a General Manager training program, which your General Manager is required to 
attend. The cost of attendance for your General Manager is included in the Opening Package Fee. 
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Additional attendee costs are outlined in Item 5. (Section 3.1 of Franchise Agreement; Section 7.F. 
of Dual Brand Addendum (for Dual Brand Operations)) 

3. Provide you our Manuals in a form accessible to you. (Section 3.2 of Franchise Agreement; Section 
7.E. of Dual Brand Addendum (for Dual Brand Operations)) 

4. Review your Renovation or Construction Plans for the Motel for compliance with our Standards. 
(Section 6.4 of the Franchise Agreement) 

5. Give you access to our eprocurement marketplace for the purchase of FF&E and supplies to equip 
your motel directly from suppliers. We may provide written specifications for certain items. We 
specify required suppliers for certain items and approved suppliers for other items. See Item 8 for 
a description. (Section 5.5 of Franchise Agreement) 

6. Provide you with an email address and license, the cost of which is included in the Opening Package 
Fee. (Section 4.2 of Franchise Agreement) 

7. Arrange for the website Photo Shoot, the cost of which is included in the Opening Package Fee. 
(Section 4.2 of Franchise Agreement) 

8. Inspect your Motel and, if in our sole judgment you have renovated or constructed the Motel in 
strict compliance with the approved Renovation or Construction Plans and according to our 
Standards, authorize you to open as a Studio 6 Motel. (Section 6 of Franchise Agreement) 

9. Provide you with certain on-site and other opening assistance including installation of and training 
on the PMS and other technology, and training and orientation on Studio 6 Standards and processes. 
(Section 4 of Franchise Agreement) 

Typical Length of Time Before You Open Your Motel 
 
We estimate the time period between signing the Franchise Agreement and the start of operations will be 
12 to 18 months if you construct a newly built Motel and 3 to 9 months if you are renovating an existing 
property to become a Studio 6 Motel. If you are converting a corporate-owned Studio 6 to a franchised 
Studio 6, the time may be simultaneous with signing the Franchise Agreement. The time needed to open a 
Motel may vary depending on the time needed to obtain the site, the availability of financing, the time 
required to obtain necessary zoning and construction permits and licenses for the construction and operation 
of the Motel, weather and the availability of labor, materials and supplies, and successful completion of our 
initial training (including both General Manager Training and On-Site Opening Training. 
 
Post-Opening Obligations 
 
During your operation of the Motel, we or one of our affiliates or designated representatives may: 
  

1. Administer the Marketing Program. (Sections 11 of Franchise Agreement) 

2. Administer (or provide) a Reservation System. (Section 11 of Franchise Agreement) 

3. Maintain a brand website that includes the franchised location. (Section 11 of Franchise 
Agreement) 
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4. Offer an opportunity for a PPP or motel-specific page related to your Motel for a fee. (Section 11 
of Franchise Agreement) 

5. Provide such IT technical assistance/software and hardware support as we deem appropriate in our 
sole discretion for a fee. (Section 4.9 of Franchise Agreement; Section; Section 2 of Technology 
Agreement) 

6. Make available to you continuing training, tools, consultation and advisory assistance related to 
your management and operation of the Motel as a Studio 6 Motel. Consultation and advisory 
assistance will be as we deem appropriate and we reserve the right to establish fees for some or all 
of these services. You remain solely responsible for hiring and training of your personnel and 
operating your Motel. (Section 3.1 of Franchise Agreement) 

7. Provide Standards and specifications for goods and services to be provided by you or products 
and/or suppliers to be used by you in the operation of the Motel. Designate required or approved 
suppliers for goods and services to be utilized by you in the construction, remodeling, and operation 
of your Motel and, for a fee, evaluate alternative suppliers suggested by you. (Section 5.5 of 
Franchise Agreement) 

8. Conduct inspections or evaluations of your facilities and services to evaluate adherence to the 
Standards and Manuals. We may provide suggested operational advice or guidance concerning 
guest relations based on our inspections. (Section 5.10 of Franchise Agreement) 

Neither the Franchise Agreement, nor any other agreement, requires us to provide any other assistance or 
services to you during the operation of the Motel. 

Advertising Program 

Program Fee:  The Reservation System and the Marketing Program 
 
You must pay the Program Fee (See Item 6). We will use the Program Fee in our sole discretion to develop, 
support and/or enhance the System, and/or to develop, support, and/or administer the Reservation System 
and Marketing Program described below. All Program Fees will be accounted for separately from our other 
receipts, but may be held in one or more accounts in financial institutions, any of which may include funds 
other than Studio 6 Program Fees.  
 
Reservation System 
 
We will spend a portion of the Program Fees, in our sole discretion, on the development and operation of 
the Reservation System. The Reservation System may be used for a variety of purposes for all motel brands 
that we or our affiliates own and/or operate and for which we grant franchises, including Studio 6 and Motel 
6. For example, the Reservation System will be used to process reservation requests, transmit reservation 
confirmations, and to provide reservations-related marketing programs for all motel brands that we or our 
affiliates own and/or operate and for which we grant franchises, including Studio 6 and Motel 6. The portion 
of the Program Fee that is used for the Reservation System may be spent for any and all costs associated 
with the development, support and operation of reservation services, including the Computer System and 
Software, and our or our affiliates’ overhead in performing these services.  
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Marketing Program  
 
Any portion of the Program Fees that we do not use for the Reservation System will be used by us or our 
affiliates for the Marketing Program, whose purpose is promotion of general public recognition of the 
Marks and the Motel 6 and Studio 6 brands and encouraging motel stays at Motel 6 and Studio 6 brand 
properties. Advertising conducted under the Marketing Program may be national, regional, or local in 
scope. We will use whatever types of media we determine to be appropriate in our sole discretion. These 
may include radio, television, print, outdoor, point of sale, electronic and mail media. The source of our 
advertising will generally be a national advertising agency. In addition to advertising, the Marketing 
Program may include (a) developing, preparing, producing, directing, administering, conducting, 
maintaining and disseminating advertising, marketing, telemarketing, promotional and public relations 
materials, programs and campaigns, (b) creating and maintaining Internet advertising and marketing 
(through a Studio 6 website, Facebook, Twitter, or other e-commerce, digital marketing platforms, or social 
media sites ), (c) conducting market research, and (d) establishing and promoting corporate account or other 
sales promotion opportunities.  
 
Administration of the Program Fee 
 
In addition to the expenditures described above we may use a portion of the Program Fee for the reasonable 
direct and indirect administration costs and overhead we or our affiliates incur in directing and 
administering the Reservation System and the Marketing Program. These costs may include costs of 
collecting and accounting for the Program Fee. We will not use the Program Fee for any of our other 
expenses in operating the System or in operating Studio 6 Motels owned and/or operated by our affiliates. 
 
We are not obligated to expend any funds for the Reservation System or the Marketing Program in excess 
of the Program Fees we receive from franchisees. In administering the Reservation System and Marketing 
Program, we are not obligated to make expenditures for you that are equivalent or proportionate to the fees 
you paid, or to ensure that any particular franchisee benefits directly or pro rata from expenditures of the 
Program Fees. We are not obligated to spend any amount on advertising in your Protected Territory or 
generally in the area where your Motel is located or in any particular geographic area.  
 
Studio 6 motels owned and/or operated by our affiliates do not make marketing and reservation 
contributions on the same basis as our franchisees. Our affiliates expend funds to support the marketing and 
reservation functions of the Studio 6 Brands, but those amounts may fluctuate. 
 
Although we intend the Reservation System and the Marketing Program to be of perpetual duration, we 
have the right to terminate or modify the Reservation System or the Marketing Program at any time. We 
will not terminate the Reservation System and Marketing Program, however, until all of the Program Fees 
we have collected have been expended for the intended purposes. We anticipate that most of the Program 
Fees will be spent during the year in which the Fees are collected. Any amounts not spent will be spent in 
subsequent years. We do not provide a periodic accounting of how advertising fees are spent. However, 
upon your request, we will provide a report of the receipts of Program Fees and expenditures of the 
Reservation System and Marketing Program for the previous year, but we are not required to audit that 
report. 
 
During the last fiscal year, the Motel 6/Studio 6 Marketing and Reservation budget yielded 60% of the 
original budgeted numbers. This was due to the COVID pandemic related revenue impact across the system. 
Consequently, our affiliates use of funds included: 74% for E-Commerce programs, 16% for traditional 
media and 10% for public relations/social media. We do not spend any of the Program Fees on the sale of 
Studio 6 franchises. 
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Advertising by You - General Requirements 
 
You may conduct local and regional marketing programs and related activities, but only at your expense 
and subject to our approval. We may charge a reasonable fee for any advertising materials you use or request 
from us for these programs and activities. You must also pay for expenses related to special promotions 
and promotional materials or other such materials used to promote the Studio 6 System from time to time. 
 
All advertising you do in any medium must be done in a responsible and professional manner and must 
conform to the Standards and requirements that we specify periodically in writing. You may not use any 
advertising or promotional plans or materials until you have received our written approval, under the 
procedures and terms described in the Franchise Agreement and the Manuals. 
 
Internet Advertising/Premium Property Sites 
 
You may not advertise, promote, post or list information relating to the Motel on the Internet (including, 
but not limited to, Facebook, Twitter or any other e-commerce, digital marketing platforms, or social media 
sites), through the creation of a website or otherwise. (See Item 8.) All Studio 6 Motels are listed on the 
Studio 6 Brands website and enrolled in global distribution systems (GDS). You may not implement a 
property specific website, separate from staystudio6.com, without written approval. All properties are 
required to provide professional quality images to support the property through Studio 6 Brand initiatives 
including but not limited to the website, PPPs, and other marketing materials. 
 
Billboard Advertising 
 
Billboard advertising for Studio 6 Motels owned and/or operated by our affiliates is not paid for by the 
Program Fees, but is administered by the marketing department of our affiliate G6 Hospitality with funds 
paid by individual company-owned and/or operated Studio 6 Motels. If you choose to advertise using 
billboards, you must utilize billboard advertising creative templates developed by our affiliate G6 
Hospitality to place billboard advertising at your expense. 
 
Corporate Account/Loyalty Programs 
 
You must participate in our CorporatePlus@6 program and any other corporate account program that we 
may initiate. CorporatePlus@6 is primarily a business-to-business program. The platform also may be used 
for consumer promotional programs. Currently, CorporatePlus@6 offers centralized nationwide billing 
privileges to companies who utilize at least a minimum number of 200 room nights annually across the 
Motel 6 and Studio 6 brands. You must pay the direct billing fee, currently 4% of applicable room revenue 
plus applicable taxes on all amounts direct billed. CorporatePlus@6 accounts may be eligible for discounts 
and/or rebates of up to 18%. 

The My6 Members program is a brand-wide program that offers discounts and other benefits to consumers 
that choose to join the program.  G6 Hospitality may use membership information for brand marketing or 
promotional purposes. You must participate in the My6 Members program or any other guest loyalty or 
membership program that we may initiate. 

We may introduce other programs for the brands, at our sole discretion that require participation in the 
future. 

Sales Boom 

We currently offer franchisees the opportunity to participate in our Sales Boom Program, which is a remote 
sales assistance program. The Sales Boom Program is an optional program in which we will provide your 
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Motel with dedicated local outside sales service. Currently, these services include, but are not limited to: 
(1) a dedicated sales support manager, (2) local account solicitation, (3) RFP targets, and (4) group 
bookings. If you elect to participate in Sales Boom, must pay us a fee based on the Authorized Room Count 
of your Motel, as follows: (i) $700 per month (1 to 50 total rooms); (ii) $900 per month (51 to 100 total 
rooms); and (iii) $1,100 (100+ total rooms). There is a three-month minimum commitment if you decide to 
participate in the Sales Boom Program. We may modify or discontinue the Sales Boom Program at any 
time. The availability of the Sales Boom Program to you is limited to the resources we have available at the 
time of request. 
 
National Sales RFP Tool 
 
We build relationships with Travel Managers and Centralized Travel Planning Agencies 
(collectively, "Travel Managers") throughout the year to negotiate brand-wide rates and discounts 
as part of an annual RFP process.  Typically, these negotiations are facilitated through the use of 
software that enables an efficient way for Travel Managers to request rates from hotels and receive 
responses from us.  By using the National Sales RFP Tool software, negotiated rate agreements 
can be finalized and subsequently loaded by us on behalf all Studio 6 and Motel 6 Motels. 
 
Advisory Councils 

We have an Owner Advisory Council (“Advisory Council”) that provides a forum for owners of U.S. Motel 
6/Studio 6 motels and senior management of G6 Hospitality, our sole managing member, to discuss matters 
that directly impact the ownership, branding, franchising and operation of U.S. Motel 6/Studio 6 motels. 
We and G6 Hospitality may consider the input of the Advisory Council in formulating plans, programs, 
and policies which affect owners or the brands, including marketing and advertising programs, but the 
Council’s input, advice and recommendations will not be binding on us or G6 Hospitality.  The Advisory 
Council currently consists of 2 representatives from G6 Hospitality and 7 owner representatives (at least 2 
of which are Studio 6 Brand owners), each appointed by us in our sole discretion and each serving staggered 
terms so that approximately one-third of the terms will expire each year. We may extend the term of a 
member or may dissolve or modify the Advisory Council at any time. The Advisory Council may be 
contacted at 4001 International Parkway, Carrollton, Texas 75007 (tel. 972-360-5405).   

We have a Young Professionals Council (“Young Professionals Council”), which is a group of motivated, 
active, millennials that are fully integrated with hotel management and development. The Young 
Professionals Council focuses on creating new initiatives to enhance brand awareness that align with our 
brand strategies. The Young Professionals Council also provides feedback on proposals from the Advisory 
Council and promotes franchise and development of our brands.  While we and G6 Hospitality LLC may 
consider the input of the Young Professionals Council, that input is not binding on us or G6 Hospitality.  
The Young Professionals Council currently consists of 2 representatives from G6 Hospitality and 7 owner 
representatives (at least 1 of which is a Studio 6 Brand owner), each  appointed by us, in our sole discretion 
and each serving staggered terms so that approximately one-third of the terms will expire each year. All 
members will be 45 or less years of age. We may extend the term of a member or may dissolve or modify 
the Young Professionals Council at any time.  The Young Professionals Council may be contacted at 4001 
International Parkway, Carrollton, Texas 75007 (tel. 972-360-5405). 

Advertising Cooperatives 
 
We do not require the establishment of local or regional advertising cooperatives (“Cooperatives”) but we 
may in our sole discretion authorize their formation if requested to do so. Any contributions to a Cooperative 
are in addition to and not in replacement of the Program Fee you pay to us.  
 



Studio 6 – FDD 47 
March 5, 2021 as amended on April 9, 2021 and July 1, 2021  

We must approve in advance and in writing how each Cooperative is organized, governed, and when it may 
begin operations. Each Cooperative must adopt written governing documents, which must be approved by 
us. Any authorized Cooperative will be organized for the exclusive purpose of administering regional 
advertising programs and developing, subject to our approval and that of G6 Hospitality, promotional 
materials for use by the members in local advertising. All advertising and promotional plans and materials 
must comply with G6 Hospitality advertising Standards, including but not limited to, Standards with respect 
to use of the Marks. No advertising or promotional plans or materials may be used by a Cooperative or 
furnished to its members without prior approval by us and G6 Hospitality.  
 
Computer and Technology Requirements  

You must acquire, use, and maintain, at your expense, a Computer System, including both hardware, 
Software and Internet access handle routine check-in/check-out, credit card and property management 
transactions as well as to permit your Motel to interface with the central Reservation System and allow us 
or our affiliates to access information and data from your Motel, including occupancy and rate information, 
pricing information, reservations traffic and other statistical information. This information is automatically 
transmitted to us when you perform the night audit. There is no contractual limitation to our right to receive 
and access this information. (Franchise Agreement, Section 5.14).  
 
We estimate that the initial cost of the Computer System and required Software will be approximately 
$4,000 to $5,000 for two check-in devices and two credit card terminals and associated access hardware 
and software. This is the standard configuration for the required “front office systems.” These amounts are 
paid to third-party vendors based upon our specifications. These costs may vary depending on the options 
you select and the prices of hardware and third-party software, which varies over time. This amount does 
not include cost the on-site installation we provide surrounding your Opening Date. The cost of this 
installation and training is included in the On Site and Other Opening Assistance Fee, which is currently 
$4,000. See Item 5 for a description of this Fee. Some or all of the components of the “front office system” 
require payment of monthly fees. See Items 5 and 6 for a description of these monthly fee obligations. 
Changes in the Software and Computer System may take place prior to your Opening Date and, depending 
on the changes made, may require additional expenditures by you. All fees may be increased from time to 
time. We do not require and do not provide or arrange for other computer hardware or software you may 
wish to use to run your business (“back office system”), but you may incur such costs. 
 
You must arrange with vendors and pay them for the Software and Computer System configuration, and 
pay us the On Site and Other Opening Assistance Fee, approximately 90 days before the Opening Date of 
your Motel. (See Items 5 and 7.)   
 
You must execute the Technology Agreement, the form of which is attached to the Franchise Agreement 
as Attachment 4. The Technology Agreement provides you with licenses or sublicenses to the required 
Software and sets out the IT Services provided to you by us or our affiliates and the fees payable for each 
of these. The services currently included in the IT Services Fee include IT Helpdesk, IT Program 
Management Office, Network Operations Center, Core IT Security, Integration of Core Systems and Core 
Systems Monitoring. For a Dual Brand Operation, you must execute separate Technology Agreements and 
pay separate fees for each of your Studio 6 Motel and your Motel 6 Motel. 
 
Your Motel must comply with the current version of the Payment Card Industry Data Security Standards 
(PCI-DSS). To help ensure compliance with PCI-DSS, we currently require you to purchase a PCI 
Compliance Assistance Subscription from our designated vendor, Specialized Security Services.  We have 
the right to modify this requirement or designate a new vendor for the PCI Compliance Assistance 
Subscription at any time. If you fail to purchase a PCI Compliance Assistance Subscription and we are 
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required to take steps to ensure your Motel is in compliance with PCI-DSS, then you must reimburse us for 
any costs and expenses we incur. 
 
The specifications for the Computer System and Software are updated on an as needed basis at the discretion 
of us, our affiliates, or our licensors. The current specifications include a cloud based PMS, the hardware 
and software necessary to operate it, and other required applications that we specify for use in managing 
your Studio 6 Motel. During the term of the Franchise Agreement, we may require you to upgrade or update 
the Computer System or Software or its components to comply with our then-current specifications and 
required processes. For example, you must upgrade and/or update, as directed by us, the hardware 
components and/or Software programs that permit your Motel’s Software and Computer System to interface 
with the Reservation System and you must implement any different PMS that we may select for use in the 
Studio 6 System. There are no contractual limitations on the frequency or cost of this obligation. You must 
also purchase a phone system/services with an auto attendant function. There are no other expected costs 
other than those already disclosed.   
 
Except as described above, neither we, our affiliates, nor any third parties are required to provide ongoing 
maintenance, repairs, upgrades, or updates to your Computer System. Except as described above, there are 
no optional or required maintenance/upgrade contracts for the Computer System. 
 
Manual 

We provide a Manual available to you on-line and accessible by you. A copy of the table of contents of the 
Manual is attached as Exhibit F. There are approximately 75 pages in the Manual. We may supplement, 
amend or otherwise modify the Manual. 

Training Programs 

We provide General Manager’s Training Program (“GM Training”) for all franchise General Managers. 
Classes are held at our corporate headquarters in Carrollton, Texas unless we designate a different location 
and are generally available monthly. Attendance at GM Training is mandatory for General Managers as 
follows: (a) for initial General Managers, before the Opening Date of your Motel; (b) for replacement or 
subsequent General Managers, within 2 months of being designated as the General Manager; and (c) for a 
new General Manager at the time of a Transfer or conversion of a corporate-owned motel to a franchised 
motel, within 2 months following the Transfer or conversion. General Managers must complete. Your 
Manager must complete the GM Training, to our satisfaction. The franchise Owner may also attend GM 
Training and you may designate additional trainees to attend GM Training. 
 
You are responsible for paying the then current fee for the GM Training for each trainee attending, plus all 
other expenses which the Owner or your employees incur in attending the courses, including room and 
board, travel, meals and wages. The fee for attendance for one General Manager is currently included in 
the Opening Package or Transfer Package, as applicable. Additional trainees may attend at the same time 
for a fee of $750 each. The fee for replacement or subsequent General Managers to attend GM Training is 
$1,500 for the first attendee and $750 for each additional trainee attending at the same time, plus applicable 
expenses described above. Additional trainees not attending at the same time as the GM will be subject to 
the $1,500 fee. See Items 5 and 6.For Dual Brand Operations, if one General Manager and motel staff will 
be operating both the Studio 6 Motel and the Motel 6 Motel, the General Manager must satisfy the 
applicable GM Training requirements for both Studio 6 Motels and Motel 6 Motels. GM Training 
requirements may be supplemented, amended or otherwise modified for Dual Brand Operations.  
 
The GM Training includes pre-work, Learning@Lightspeed courses and up to 5 consecutive business days 
for franchised motel Managers held at the corporate training center in Carrollton, Texas or other place we 
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may designate. Certain portions of the classroom training detailed below may also be provided online, at 
our option.  As of the date of this disclosure document, the general outlines of our GM Training Program 
are as follows: 
 

TRAINING PROGRAM 
 

SUBJECT 
HOURS OF 

CLASSROOM 
TRAINING 

HOURS OF 
ON THE 

JOB 
TRAINING 

LOCATION 

Welcome 1 hour 0 hours Carrollton, Texas 
Lightkeeper Service Culture 
Certification 

2 hours 0 hours Carrollton, Texas 

Our Culture and Values 1.5 hours 0 hours Carrollton, Texas 
Learning@Lightspeed Overview 1.5 hours 0 hours Carrollton, Texas 
Our Product & Experience 2 hours 0 hours Carrollton, Texas 
Brand Management/Brand 
Standards 

2.5 hours 0 hours Carrollton, Texas 

Sales Strategies 2.5 hours 0 hours Carrollton, Texas 
Hotel Key Reports 2 hours 0 hours Carrollton, Texas 
Front Desk/Hotel Key, 
Maintenance and Housekeeping  

4 hours 0 hours Carrollton, Texas 

Safety & Security 1.5 hours 0 hours Carrollton, Texas 
Versapay 1 hour 0 hours Carrollton, Texas 
Revenue Management 4 hours 0 hours Carrollton, Texas 
Anti-Human Trafficking  1 hour 0 hours Carrollton, Texas 
Quality 1 hour 0 hours Carrollton, Texas 
Guest Relations 1 hour 0 hours Carrollton, Texas 
Department Roundtables 1.5 hours 0 hours Carrollton, Texas 
Clean@6 .5 hours 0 hours Carrollton, Texas 
Revinate 1 hours 0 hours Carrollton, Texas 
G6 Market Place .5 hours 0 hours Carrollton, Texas 
E-Commerce .5 hours 0 hours Carrollton, Texas 
Cyber-Security 1 hour 0 hours Carrollton, Texas 
Capstone Presentations/Closing 3 hours 0 hours Carrollton, Texas 
TOTAL 36.5 hours 0 hours  

 

(1)If there is duplication between the Studio 6 and Motel 6 GM Training programs, that duplication may be 
eliminated and training requirements otherwise modified, as applicable, for Dual Brand Operations. 
 
On-Site Opening/Transfer Training/Assistance.  
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In connection with your Opening and following a Transfer, we provide on-site installation (or in the case 
of a Transfer, updating) of and training on the Property Management Software (“PMS”) system and other 
required technology and orientation of GM and motel staff to G6 Standards and processes (“On-Site 
Training”). On-Site Training currently covers approximately 2.5 days of on-site training and currently 
includes the basic operations of the PMS; reservations and check-ins; group blocks; posting charges and 
payments; folio corrections and adjustments; check-out; rooms management; computerized night audit; 
management functions; quality and brand standards review; and final configuration and cut-over. Each class 
must contain a minimum of 3 participants; typical class size is 8 participants. Classes begin approximately 
one day before your Motel’s scheduled Opening Date and conclude the day after your Opening Date. Every 
guest service representative is required to attend. Our trainers stay through your first night audit. For 
Transfers, the On-Site Training will be scheduled at a convenient time following the Transfer. 

The fee for On-Site Training is included in the On-Site and Other Opening Training and Assistance Fee or 
the On-Site and Other Transfer/Renewal Training and Assistance Fee, as applicable (see Items 5 and 6). 
The fee is currently $4,000 and includes travel and related expenses for one round trip to the Motel by our 
trainer(s). If additional trips are deemed necessary in our sole discretion, the Additional Trip Fee is $900. 
The Fee may be less for a conversion of a Corporate-owned Motel to a franchised Motel if the franchisee 
retains the existing GM and/or motel staff We may, in our sole discretion, elect at any time, including 
between the signing of the Franchise Agreement and your Opening Date or the Transfer Date, to increase 
the On-Site and Other Opening/Transfer Training and Assistance fees by a reasonable amount in order to 
cover costs associated with On-Site and Other Opening/Transfer Training and Assistance we and/or our 
affiliates provide to you. For a Dual Brand Operation, you will only be required to pay 1 On-Site and Other 
Opening Training/Transfer and Assistance Fee in respect of your Studio 6 Motel and your Motel 6 Motel, 
collectively, so long as both the Studio 6 Motel and the Motel 6 Motel open (or, as applicable, Transfer) at 
the same time.  
 
We reserve the right to conduct on-site training and/or assistance virtually, or modify, add or supplement 
training, at our discretion.  

Additional Training.  
 
We may offer optional training classes either on-line, at our headquarters, at your Motel, or in your regional 
area or at other such location as we designate. You must pay the fee associated with any such classes you 
elect to attend, as well as wages and travel and related expenses of you and/or your employees to attend.  
 
From time to time, we may also require you or your employees to attend additional or refresher training 
programs if, among other things, you fail to comply with Standards, fail an audit, or are placed in default. 
Completion of such training may, at our option, be a condition of clearing an audit deficiency or quality 
failure or curing a default. You must pay the fee associated with any such classes you are required to attend, 
as well as wages and travel and related expenses of you and/or your employees to attend. Such training 
must be completed to our satisfaction. 
 
The fees for additional training currently vary from $1,500 to $5,000 per person (“Additional Training 
Fee”), depending on location, length and subject matter of the training. We may in our sole discretion 
change the Additional Training Fee.  
 
For a Dual Brand Operation, you are only required to pay one Additional Training fee (per person) for such 
Additional Training that is mandated as a result of non-compliance or default. 
  
Instructional Materials and Instructors 
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Instructional materials will vary by type of training offered. For GM Training and On-Site Training, the 
Manuals (available on-line) will be the primary instructional materials. Instructional methods include 
review of instructional materials, lecture and hands-on training.  
 
GM Training and Additional Training are under the direction of the Director of Brand Quality and 
Customer Engagement of our parent G6 Hospitality. Training is provided by G6 Hospitality training 
managers and trainers whose collective experience includes 20 plus years of operations and training support 
with various brands.  

The On-Site Training is under the supervision of Gina Patrick, Director of Franchise Openings for our 
parent G6 Hospitality. Training is provided by members of the Opening team. The On-Site Quality Training 
is under the supervision of Brian Woods, Director of Brand Quality and Experience and Nabeela Jivraj, 
Manager of Brand Quality & Experience for our parent G6 Hospitality. Training is provided by members 
of the Quality team. 

A typical trainer will have from 10 to 15 years of experience. Trainers are selected based on their subject 
matter expertise and breadth of experience with Studio 6. 
 
 

ITEM 12 
TERRITORY 

 
You will not receive an exclusive territory. You may face competition from other franchisees, from outlets 
that we or our affiliates own, manage or operate, or from other channels of distribution or competitive 
brands that we or they control. 
 
Franchise Agreement 
 
Your Franchise Agreement will specify the site or Approved Location at which you must operate your 
Motel. You may not relocate the Motel.  
 
During the term of the Franchise Agreement, and except as provided otherwise in that agreement, we will 
not establish or license anyone else to establish another Motel under the same Studio 6 Brand as your Motel 
within the “Protected Territory” that is designated in your Franchise Agreement. The size and scope of the 
Protected Territory is determined on a case-by-case basis; however, we typically define the Protected 
Territory by the market area or other relevant business factors. The factors that we consider in determining 
the size of a Protected Territory include market demand, motel size, traffic circulation patterns, access and 
visibility, location of other Studio 6 motels and our future development plans. For Dual Brand Operations 
the territorial protection extends to the establishment of any other Studio 6 Motel in the Protected Territory 
which is the same “Studio 6” brand as your Motel, whether as a single unit or as part of another Dual Brand 
Operation.  
 
We and our affiliates reserve all rights that are not expressly granted to you under the Franchise Agreement. 
Among other things, we and our affiliates have the sole right to do any or all of the following 
(notwithstanding proximity to your Protected Territory or Motel or their actual or threatened impact on 
sales at your Motel): (1) own, establish, operate or manage (or license others the right to own, establish, 
operate, or manage) motels, hotels, inns, and other lodging facilities under marks and names other than the 
Proprietary Marks used the identify the specific Studio 6 Brand that your Motel operates under; (2) use the 
name Studio 6 as a tagline or identifier in connection with a different primary trademark; (3) offer, sell and 
advertise any goods and services (including those services offered by Studio 6 Motels) under any 
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trademarks or service marks (including the Proprietary Marks) from, on and through any medium, including 
the Internet or any website; (4) purchase, be purchased by, or merge or combine with, businesses that 
directly compete with Studio 6 Motels; (5) solicit and accept business from consumers inside your Protected 
Territory without compensation to you, using the Proprietary Marks or other trademarks and using any 
methods of distribution (other than by establishing a Studio 6 Motel within the Protected Territory after the 
date of your Franchise Agreement), including alternative channels of distribution, such as the Internet, 
catalog sales, telemarketing or other direct marketing.  
 
Your territorial rights are not dependent upon the achievement of a certain sales volume or market 
penetration, and except for our right to terminate your Franchise Agreement upon a default by you, or you 
agree to terminate pursuant to a written mutual termination agreement, there are no circumstances that 
permit us to modify your territorial rights.  
 
You may advertise or solicit customers from outside the Protected Territory using the Internet, catalog 
sales, telemarketing, or other direct marketing only in compliance with the advertising and Internet 
provisions of the Franchise Agreement and subject to your strict compliance with the guidelines set forth 
in our Manuals, which we may amend from time to time. 
 
The Franchise Agreement does not provide you with any options to purchase additional franchises, rights 
of first refusal or similar rights to acquire additional franchises.  
 

* * * 

We and our affiliates are engaged in a variety of activities in the lodging and hospitality industry and expect 
to expand those activities over time. As a result, we or they have established and may in the future establish 
other franchised and/or company-owned or operated motels under the Studio 6 trademarks and other 
trademarks. Guest lodging properties owned, managed or franchised by us or our affiliates may currently, 
or in the future, be located in or near your Protected Territory. You may compete with these guest lodging 
properties. You will not have any rights to use these other brands or their associated marks, and the 
resolution of any conflicts regarding territory, customers, support or related matters will be solely within 
our business judgment.  

The principal business addresses of our affiliates that own and/or operate company-owned Studio 6 and 
Motel 6 locations in North America are the same as our principal business address. Training for Studio 6 
and Motel 6 franchisees is conducted at our Corporate Training Center in Carrollton, Texas or other place 
we may designate. For the Extended Stay America brand, the principal office and training facility are 
located in Charlotte, North Carolina. 
 
 

ITEM 13 
TRADEMARKS 

 
You will only be allowed to use the Proprietary Marks associated with your specific Studio 6 Brand when 
the Motel has been approved by us in writing to commence business operations as a Studio 6 Motel, or with 
our prior written approval, in a limited manner to advertise the Motel’s anticipated opening and then 
according to the Term, which ranges from 15 to 20 years, and the conditions under your Franchise 
Agreement. All uses are subject to the limitations and restrictions set forth in the Franchise Agreement and 
the Manuals.  
 
Our affiliate, G6 Hospitality IP LLC owns the Proprietary Marks, and has registered them or applied for 
registration with the United States Patent and Trademark Office as noted below.  
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MARK 
REGISTRATION OR 

APPLICATION 
NUMBER 

REGISTRATION OR 
APPLICATION 

DATE 

PRINCIPAL OR 
SUPPLEMENTAL 

REGISTER 
Studio 6 2320420 February 22, 2000 Principal 
Studio 6 Extended 
Stay and Design 3847087 September 14, 2010 Principal 

Studio 6 Extended 
Stay and Design 5169617 March 28, 2017 Principal 

My 6 and Design 5152034 February 28, 2017 Principal 
Studio 6 Suites 
and Design* 88696414 November 18, 2019 Principal 

For the marks noted with an “*” above, G6 Hospitality IP LLC does not have a federal registration for the 
principal trademark. Therefore, those trademarks do not have many legal benefits and rights as a federally 
registered trademark. If the right to use the trademark is challenged, you may have to change to an 
alternative trademark, which may increase your expenses. The mark Studio 6 Suites and Design was filed 
as an intent to use application. 

G6 Hospitality IP LLC has filed all required affidavits for the Proprietary Marks. G6 Hospitality IP LLC 
has licensed us to use, and to grant our franchisees the right to use, the Proprietary Marks. The license 
agreement will remain in effective as long as we have any effective franchise agreements. That agreement 
can be terminated by G6 Hospitality IP LLC in the event of default by us and, if you are not in default of 
the Franchise Agreement, our rights and obligations under the Franchise Agreement will be automatically 
assigned to and assumed by G6 Hospitality IP LLC. Other than the license agreement, there are no 
agreements which significantly limit our right to use or license the use of the Proprietary Marks. 

There are currently no effective determinations of the Patent and Trademark Office, the Trademark Trial 
and Appeal Board, the trademark administrator of any state or any court, no pending infringement, 
opposition or cancellation proceedings, and no pending material litigation involving the Proprietary Marks 
which may be relevant to their use in this state or in any other state. We do not know of any infringing uses, 
or any person or entity with superior rights that could materially affect your use of the Proprietary Marks 
in this state or elsewhere. 

We reserve the right to substitute different Proprietary Marks for use in identifying Studio 6 Motels. If we 
do, you must promptly substitute any new Proprietary Marks, and bear the costs associated with the 
substitution. 

You must use each Proprietary Mark in full compliance with the Franchise Agreement and the Manuals. 
You are prohibited from using any Proprietary Mark as part of any corporate name, partnership, or other 
legal name, or as part of your domain name except as permitted by and subject to your strict compliance 
with the then current version of the Manuals, as periodically amended. You must also comply with our 
instructions for filing trade, fictitious or assumed name certificates. You must operate your Motel only 
under the Proprietary Marks we designate for that purpose and in the manner we authorize. You may not 
use any Proprietary Mark in connection with the sale of any unauthorized product or service or in any 
manner that we have not authorized in writing. You must submit to us samples of all advertising and other 
materials proposed for use by you upon which the Proprietary Marks appear. You may not contest, directly 
or indirectly, our or G6 Hospitality IP LLC’s ownership, title, right or interest in the Proprietary Marks. 
Upon the termination or expiration of the Franchise Agreement, you must discontinue immediately all use 



Studio 6 – FDD 54 
March 5, 2021 as amended on April 9, 2021 and July 1, 2021  

of the Proprietary Marks, remove all copies of the Proprietary Marks from the premises of the Motel, and 
take all necessary steps to cancel all trade or assumed names that you have used or registered. 
 
You must promptly notify us of any unauthorized use of the Proprietary Marks, any challenge to the validity 
of the Proprietary Marks, any challenge to G6 Hospitality IP LLC’s ownership of the Proprietary Marks, 
any challenge to the right to use and to license others to use the Proprietary Marks, or any challenge to your 
right to use the Proprietary Marks. We have the right to direct and control any administrative proceeding 
or litigation involving the Proprietary Marks, including any settlement. We have the right, but not the 
obligation, to take action against uses by others that may constitute infringement of the Proprietary Marks. 
We will defend you against any third-party claim, suit or demand arising out of your proper use of the 
Proprietary Marks in compliance with our Standards. If we determine that you have used the Proprietary 
Marks in the manner required by the Franchise Agreement, we will bear the cost of defense, including the 
cost of any judgment or settlement. If we determine that you have not used the Proprietary Marks in the 
manner required by the Franchise Agreement, you must bear the cost of defense, including the cost of any 
judgment or settlement, we are not obligated to participate in your defense, and we will have no obligation 
to indemnify you for expenses or damages if an administrative or judicial proceeding involving the 
Proprietary Marks is resolved unfavorably to you. If there is any litigation relating to your use of the 
Proprietary Marks, you must execute all documents and do all things necessary to carry out a defense or 
prosecution, including becoming a nominal party to any legal action. Unless litigation results from your use 
of the Proprietary Marks in a manner inconsistent with the terms of the Franchise Agreement, we also will 
reimburse you for your out-of-pocket costs. 

ITEM 14 
PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION 

 
Neither we nor our affiliates own any patents that are material to the franchise being offered. There are no 
patent or copyright registrations or pending applications that are material to the franchise. However, we and 
our affiliates claim common law copyright protection for the Manuals and other forms and materials. We 
or our affiliates also claim proprietary rights in the Confidential Information and trade secrets contained in 
the Manuals. Under the license agreement noted above, G6 Hospitality IP LLC has licensed us to use, and 
to grant our franchisees the right to use, the Manuals and other Confidential Information and trade secrets, 
including any developed in the future.  
 
We will provide you with Manuals online. You must treat the Manuals, all supplements and revisions to 
the Manuals, and the information contained in them, as confidential, and must use reasonable efforts to 
maintain this information as secret and confidential. You must not reproduce these materials or otherwise 
make them available to any unauthorized person. The Manuals will remain our sole property.  
 
We or our affiliates may revise the contents of the Manuals at our sole discretion, without prior notice, and 
you must comply with each new or changed standard when you receive notice of the change. If there is a 
dispute as to the contents of the Manuals, the terms of the master copies which we maintain at our home 
office will control.  
 
During or after the term of the Franchise Agreement, you must not divulge or use for the benefit of anyone 
else any Confidential Information concerning the System and the methods of operation of the Motel. You 
may disclose Confidential Information only to your contractors, architects, lenders, investors, employees, 
agents or others who must have access to it to provide services to you. At our request, you must cause those 
persons to execute confidentiality agreements. 
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ITEM 15 
OBLIGATION TO PARTICIPATE IN THE ACTUAL 

OPERATION OF THE FRANCHISE BUSINESS 
 
If you are a sole proprietor, you will be personally responsible for the franchise operations. If you are an 
entity, we will require you to designate certain of your Owners as “Principal Owners”. Each Principal 
Owner will be required to personally guarantee your obligations under the Franchise Agreement. If you 
operate the Studio 6 Motel as a part of a Dual Brand Operation, your Principal Owner(s) also must guarantee 
your obligations under the Motel 6 Franchise Agreement. 
 
We do not require that you personally supervise the Motel if you employ a full time General Manager. 
During the term of the Franchise Agreement, unless we otherwise approve in writing, your fully-trained 
General Manager must devote full time and best efforts to the management and operation of the Motel. You 
must notify us of any replacement General Manager. We do not require your General Manager to have an 
equity interest in the Motel or in you (if you are an entity). Your General Manager (including any 
replacement General Manager) must attend and complete our training program, as described in Item 11. 
We may require you to obtain executed confidentiality agreements from your General Manager, Owners 
and officers promising to maintain the confidentiality of our information. These confidentiality agreements 
will contain covenants similar to the ones described in Item 14. 
 
 

ITEM 16 
RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL 

 
There are no restrictions on who you may sell goods or services. However, you may sell only those products 
and services that conform to our Standards and that we have expressly approved for sale in the Manuals or 
otherwise in writing. We have the right to change the goods and services that you are authorized to sell, and 
there are no limits on our right to make changes. 
 
We may offer you guidance as to what we believe to be the optimum selling price for the products and 
services you offer. We reserve the right, to the fullest extent allowed by applicable law, to establish 
minimum and maximum rates in accordance with our pricing strategies. Subject to any pricing requirements 
we may establish, you have the right to sell your products and provide services at any price you may 
determine, unless the rate is, in our judgment, inconsistent with our pricing strategies.  
 
You may only offer and sell services and products to customers at the Motel premises.  
 
You must participate in and comply with the terms of all marketing, reservation service, advertising and 
operating programs that we designate in the Manuals or otherwise specify in writing.  

ITEM 17 
RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION 

 
 This table lists certain important provisions of the franchise and related agreements. You 
should read these provisions in the agreements attached to this disclosure document. 
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THE FRANCHISE RELATIONSHIP 
 

PROVISION 

SECTION IN 
FRANCHISE 

AGREEMENT AND 
DUAL BRAND 
ADDENDUM 

SUMMARY 

a. Length of the franchise 
term 

§2.1 and Attachment 2; 
Section 3 of Dual 

Brand Addendum (for 
Dual Brand Operations) 

15 years (for a renovated Motel) and 20 years 
(for a new construction Motel). Under certain 
circumstances, we will negotiate mutual 
termination windows, permitting you or us to 
terminate the agreement without you paying 
liquidated damages. The interval of these 
windows, when offered, varies. Any window 
provisions will be included in an addendum 
to the Franchise Agreement. 

For a Dual Brand Operation, the Franchise 
Agreement will have the same term as 
described above, but the term will 
automatically terminate upon the expiration 
or termination of the Motel 6 Franchise 
Agreement. You and we also have the 
termination rights described below. 

b. Renewal or extension 
of the term 

§2.2 10 years 

c. Requirements for you 
to renew or extend 

§2.2; Section 4 of Dual 
Brand Addendum (for 

Dual Brand Operations) 

We may allow you to renew your franchise 
and remain as a franchisee after the initial 
term of your Franchise Agreement expires 
if you meet the criteria set forth in the 
Franchise Agreement. However, to remain 
a franchisee, you must meet all required 
conditions to renew, including signing our 
then-current form of franchise agreement, 
which may be materially different than the 
form attached to this disclosure document. 
Other requirements include: You must be in 
compliance with the franchise agreement, 
must not be in default, have paid all monetary 
obligations, submit a renewal application and 
renewal application fee, complete certain 
training and upgrading requirements, execute 
a general release (see current form attached as 
Exhibit E), and pay a renewal fee in an 
amount equal to 50% of the then-current 
initial franchise fee.  
 
If you operate the Studio 6 Motel as part of a 
Dual Brand Operation, your Franchise 
Agreement may not be renewed unless your 
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PROVISION 

SECTION IN 
FRANCHISE 

AGREEMENT AND 
DUAL BRAND 
ADDENDUM 

SUMMARY 

Studio 6 Franchise Agreement and Motel 6 
Franchise Agreement are both renewed (i) at 
the same time and on the same date and (ii) 
for an identical renewal period such that the 
scheduled expiration date of your Studio 6 
Franchise Agreement and Motel 6 Franchise 
Agreement following renewal are the same. 
You are only required to pay one Renewal 
Fee in respect of your Studio 6 Motel and 
your Motel 6 Motel and the same entity must 
continue to be the franchisee under each 
Franchise Agreement. 

d. Termination by you §5.18; Section 6  of 
Dual Brand Addendum 

(for Dual Brand 
Operations) 

If (i) the Motel has achieved guest satisfaction 
scores that meet System Standards; (ii) you 
have paid  the quality assurance program and 
non-compliance fee, and complied with the 
quality assurance program, including 
participating in any required quality training; 
(iii) the number of guest complaints at the 
Motel has been and is then within then-
current System averages; (iv) you are in 
compliance with the Franchise Agreement 
and have satisfied all obligations under the 
Franchise Agreement on a timely basis to our 
reasonable satisfaction; (v) you have been and 
are in full compliance with your obligations 
under the Franchise Agreement; (vi) you have 
participated in all national and regional 
advertising campaigns, and (vii) the Motel’s 
average room occupancy rate is at or below 
the levels specified in the Franchise 
Agreement for any consecutive 12 month 
period beginning in or after the 25th month 
from the Opening Date, then you may 
terminate your Franchise Agreement upon 
notice and/or payment of an early termination 
fee (the type of notice and/or amount of the 
fee is related to the average room occupancy 
of the Motel during the last twelve month 
period). You may also terminate the 
Franchise Agreement if the Motel is damaged 
by fire or other casualty and the cost to repair 
the damage is reasonably estimated to be in 
excess of 50% of the fair market value of the 
Motel and you give us notice of your election 
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PROVISION 

SECTION IN 
FRANCHISE 

AGREEMENT AND 
DUAL BRAND 
ADDENDUM 

SUMMARY 

to terminate within 60 days following the date 
of the casualty. Under certain circumstances, 
you may terminate the Franchise Agreement 
if we materially fail to comply with the 
Franchise Agreement. Also, under certain 
circumstances, the parties to the Franchise 
Agreement may agree to an earlier 
termination of the Franchise Agreement. If 
your Studio 6 Motel is operated as part of a 
Dual Brand Operation and you exercise your 
right to terminate your Studio 6 Franchise 
Agreement under Section 13.1, we will have 
the right to terminate your Motel 6 Franchise 
Agreement under Section 6.A. of the Dual 
Brand Addendum for the Motel 6 Motel, 
which corresponds to Section 6.A. of the 
Studio 6 Dual Brand Addendum. 

e. Termination by us 
without cause 

Not Applicable  

f. Termination by us with 
cause 

§14; Section 6 of Dual 
Brand Addendum (for 

Dual Brand Operations) 

We can terminate your Franchise Agreement 
if you default. 

g. “Cause” defined - 
curable defaults 

§§14.3 and 14.4; 
Section 6 of Dual 

Brand Addendum (for 
Dual Brand Operations) 

Violation of any law or ordinance; failure to 
upgrade the Motel; failure to operate 
according to the Franchise Agreement; failure 
to comply with any quality measurement, 
standard or Manuals procedure; failure to 
promptly pay monies owed to us; failure of 
any inspection or quality standard; listing the 
Motel on the Internet in violation of the 
relevant Franchise Agreement provisions or 
any breach of indemnification provisions; or, 
for Dual Brand Operations, if you are in 
default under the Motel 6 Franchise 
Agreement. 

h. “Cause” defined – 
non-curable defaults 

§§14.1 and 14.2; 
Section 6.A. of Dual 

Brand Addendum (for 
Dual Brand Operations) 

Insolvency; bankruptcy; dissolution; 
foreclosure; ceases to operate; threat to public 
health or safety; conviction of a felony; 
engages in an activity which in our sole 
judgment adversely impacts the Proprietary 
Marks, the System or our goodwill; Transfer 
without approval; disclosure of trade secrets; 
failure to Transfer following incompetence of 
the owner; false statements or omissions; 
misuse of the Proprietary Marks; repeated 
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PROVISION 

SECTION IN 
FRANCHISE 

AGREEMENT AND 
DUAL BRAND 
ADDENDUM 

SUMMARY 

defaults under Section 14.4 of the Franchise 
Agreement; or, for Dual Brand Operations, if 
the Motel 6 Franchise Agreement expires or 
is terminated for any reason. 

i. Your obligations on 
termination / non-renewal 

§§14.5, 14.6, and 15 Obligations include de-identification; cease to 
operate as a Studio 6 Motel; cease to use the 
Proprietary Marks; payment of amounts due 
including any damages or attorneys’ fees; 
cancel fictitious or assumed name 
registrations; turn over  Manuals and records 
provided by us; and, if you default, pay us 
liquidated damages (see §14.6 of Franchise 
Agreement) for premature termination. 

j. Assignment of contract 
by us 

§13.11 We may Transfer or assign the Franchise 
Agreement, provided that the transferee is an 
entity to which we Transfer all or 
substantially all of the Franchise Agreements 
under the System. 

k. “Transfer” by  you –
defined 

§13; Attachment 1 Includes Transfer of any of your rights or 
obligations under the Franchise Agreement, 
or the sale, assignment, Transfer, conveyance, 
exchange, gift, lease, sublease, pledge, 
mortgage or other encumbrance, by you (or 
your owners) of any direct or indirect interest 
in you, the Franchise Agreement, the Motel, 
or substantially all of the assets of the Motel. 

l. Our approval of 
Transfer by you 

§13; Section 5 of Dual 
Brand Addendum (for 

Dual Brand Operations) 

We have the right to approve Transfers. 

m. Conditions for our 
approval of Transfer 

§§13.4 and 13.5; 
Section 5 of Dual 

Brand Addendum (for 
Dual Brand Operations) 

Payment of money owed; non-default; 
execution of then-current Franchise 
Agreement and such other ancillary 
agreements as we may require; transferee has 
proper qualifications; written assignment; 
payment of Transfer fee plus such additional 
amounts as are necessary to reimburse us for 
our reasonable out-of-pocket costs and 
expenses associated with the Transfer; 
Owners of transferee execute guarantee; 
signing of general release (see current form 
attached as Exhibit E); evidence of continued 
liability for all obligations arising before 
Transfer; training for transferee’s Manager 
and any required on-site training; and 
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PROVISION 

SECTION IN 
FRANCHISE 

AGREEMENT AND 
DUAL BRAND 
ADDENDUM 

SUMMARY 

conform to current Standards for motels 
under the System. 
 
If you operate the Studio 6 Motel as part of a 
Dual Brand Operation, then in addition to 
satisfying all of the applicable conditions for 
a Transfer under the Franchise Agreement, 
you may not Transfer a direct or indirect 
interest in your Studio 6 Motel, Franchisee, 
the Franchise Agreement, or substantially all 
of the assets of your Studio 6 Motel unless 
the transferee also acquires the same type of 
interest in the Motel 6 Motel, Franchisee, the 
Motel 6 Franchise Agreement, or 
substantially all of the assets of the Motel 6 
Motel. In each case, the transferee must be 
the same person or entity. 

n. Our right of first 
refusal to acquire your 
business 

§13.7 If you or your Owners receive and wish to 
accept a bona fide offer to sell any interest in 
the Motel or you, you must notify us of the 
offer and we will have a right to purchase that 
interest on the same terms as the bona fide 
offer. If your Studio 6 Motel is operated as 
part of a Dual Brand Operation, our right of 
first refusal will apply to both the Studio 6 
and Motel 6 properties. 

o. Our option to purchase 
your business 

§15.10 Upon expiration or termination of your 
franchise, we can purchase all furnishings, 
signs, fixtures, supplies or inventory bearing 
the Proprietary Marks at fair market value. 

p. Your death or 
disability 

§13.6 Executor, Administrator, Trustee or Personal 
Representative may operate the Motel until 
transfer. Interest in Motel must be transferred 
within 12 months to a third party we have 
approved.  

q. Non-competition 
covenants during the term 
of the franchise 

§16.2 You must not divert business away from 
System motels. 

r. Non-competition 
covenants after the 
franchise is terminated or 
expires  

Not Applicable Not Applicable 

s. Modification of the 
agreement 

§§ 21 and 22 Must be in writing executed by both parties. 
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PROVISION 

SECTION IN 
FRANCHISE 

AGREEMENT AND 
DUAL BRAND 
ADDENDUM 

SUMMARY 

t. Integration/merger 
clause 

§§ 20 and 21 Only the terms of the Franchise Agreement, 
exhibits, addenda, schedules and attachments 
to the Franchise Agreement are binding. This 
section does not disclaim the representations 
in the Franchise Disclosure Document 
provided to Franchisee. 

u. Dispute resolution by 
arbitration or mediation 

§23 All disputes relating to the Franchise 
Agreement or our relationship (excluding 
disputes concerning failure to commence 
construction, failure to commence operations, 
insurance, insurance requirements, monetary 
obligations, indemnification or quality 
performance, abandonment or failure to 
continue operations, unauthorized use of 
trademarks or failure to de-identify) must be 
submitted to non-binding mediation, except 
that we can bring an action for injunctive or 
extraordinary relief (including specific 
performance), or actions involving the Motel 
premises without first submitting it to 
mediation.  

v. Choice of forum §§ 23, 23.5 and 23.6 Subject to state law, all claims brought by 
you must be filed in the jurisdiction where we 
have our principal place of business, which is 
currently Dallas, Texas. We must file suit in 
the federal or state court located in the 
jurisdiction where our principal offices are 
located at the time of suit, in the jurisdiction 
where you reside or do business, where the 
Motel is or was located, or where the claim 
arose. 

w. Choice of law §23 Subject to state law, the law of the state in 
which we have our principal place of business 
(currently Texas). 

 
 

ITEM 18 
PUBLIC FIGURES 

 
We do not use any public figures to promote the Studio 6 franchise. 
 

ITEM 19 
FINANCIAL PERFORMANCE REPRESENTATIONS 
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The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential financial 
performance of its franchised and/or franchisor-owned outlets, if there is a reasonable basis for the 
information, and if the information is included in the disclosure document. Financial performance 
information that differs from that included in Item 19 may be given only if: (1) a franchisor provides the 
actual records of an existing outlet you are considering buying; or (2) a franchisor supplements the 
information provided in this Item 19, for example, by providing information about possible performance at 
a particular location or under particular circumstances. 
 
The information in this Item 19 relates only to franchised Studio 6 Extended Stay Motels. We did not have 
any Studio 6 Suites in operation during our last fiscal year.  
 
CHART 1 (A-G): Historical Results for Select Franchised Studio 6 Extended Stay Motels 

Chart 1.A.-G set forth certain historic performance information for the 58 franchised Studio 6 Extended 
Stay Motels operating in the United States (but not its Territories or Possessions) that were active and 
operating as franchised properties for at least two full years as of December 31, 2020. We have excluded 
the following Motels from Chart 1.A.: 6 Motels that were in default as of December 31, 2020.  The time 
period covered by each chart is noted.   

A. Chart 1.A. includes information for the 12-month period beginning on January 1, 2020 and 
ending on December 31, 2020 compared to the 12-month period beginning on January 1, 2019 and 
ending on December 31, 2019. 

 Average Occupancy 
Rate 

Average Daily Rate Average RevPAR 

 2019 2020 2019 2020 2019 2020 
Average for Select Franchised 
Motels 66.1% 62.7% 50.52  50.25  33.37  31.49  

Number of Motels that Met or 
Exceeded Average  31 27 30 28 26 28 

Percentage of Motels that Met or 
Exceeded Average 53.4% 46.6% 51.7% 48.3% 44.8% 48.3% 

Median  64.5% 59.7% 50.35  49.24  31.72  30.36  
High 91.3% 88.5%  117.62   116.43  96.78  90.06  
Low 15.0% 13.2% 31.55  31.93  8.53  8.37  

 

B. Chart 1.B. includes information for the 2-month period beginning on January 1, 2020 and 
ending on February 29, 2020 compared to the 2-month period beginning on January 1, 2019 and ending 
on February 28, 2019. 

 Average Occupancy 
Rate 

Average Daily Rate Average RevPAR 

 2019 2020 2019 2020 2019 2020 
Average for Select Franchised 
Motels 63.8% 62.5% 48.72  49.32  31.10  30.81  

Number of Motels that Met or 
Exceeded Average  26 26 29 27 25 28 

Percentage of Motels that Met or 
Exceeded Average 44.8% 44.8% 50.0% 46.6% 43.1% 48.3% 

Median  61.9% 60.3% 48.84  48.83  28.60  30.39  
High 92.5% 94.9%   105.48    110.06  66.85  64.11  
Low 5.3% 8.4% 28.58  29.11    2.94    5.52  
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C. Chart 1.C. includes information for the 2-month period beginning on March 1, 2020 and ending 
on April 30, 2020 compared to the 2-month period beginning on March 1, 2019 and ending on April 30, 
2019.  

 Average Occupancy 
Rate 

Average Daily Rate Average RevPAR 

 2019 2020 2019 2020 2019 2020 
Average for Select Franchised 
Motels 69.5% 59.6% 51.03  48.22  35.49  28.71  

Number of Motels that Met or 
Exceeded Average  28 29 27 29 26 23 

Percentage of Motels that Met or 
Exceeded Average 48.3% 50.0% 46.6% 50.0% 44.8% 39.7% 

Median  68.9% 59.5% 50.59  48.31  33.91  27.15  
High 92.4% 85.6%   108.21    107.46  89.65  70.38  
Low 26.2% 12.8% 36.95  29.98  14.05    7.90  

 

D. Chart 1.D. includes information for the 2-month period beginning on May 1, 2020 and ending 
on June 30, 2020 compared to the 2-month period beginning on May 1, 2019 and ending on June 30, 
2019. 

 Average Occupancy Rate Average Daily Rate Average RevPAR 
 2019 2020 2019 2020 2019 2020 
Average for Select Franchised 
Motels 66.8% 61.8% 50.99  49.04  34.05  30.29  

Number of Motels that Met or 
Exceeded Average  26 27 27 25 24 23 

Percentage of Motels that Met or 
Exceeded Average 44.8% 46.6% 46.6% 43.1% 41.4% 39.7% 

Median  64.8% 60.5% 49.67  47.48  32.43  28.79  
High 95.5% 92.6%   118.89    116.93    108.81  97.06  
Low 15.8% 11.1% 29.34  31.99    9.35    7.10  

 



Studio 6 – FDD 64 
March 5, 2021 as amended on April 9, 2021 and July 1, 2021  

E. Chart 1.E. includes information for the 2-month period beginning on July 1, 2020 and ending 
on August 31, 2020 compared to the 2-month period beginning on July 1, 2019 and ending on August 
31, 2019.  

 Average Occupancy 
Rate 

Average Daily Rate Average RevPAR 

 2019 2020 2019 2020 2019 2020 
Average for Select Franchised 
Motels 68.4% 66.4% 51.73  50.57  35.39  33.59  

Number of Motels that Met or 
Exceeded Average  27 27 24 24 25 25 

Percentage of Motels that Met or 
Exceeded Average 46.6% 46.6% 41.4% 41.4% 43.1% 43.1% 

Median  65.1% 65.0% 49.97  49.41  32.24  32.16  
High 95.7% 96.3%   125.24    118.05    113.51    110.81  
Low 16.8% 17.2% 32.33  33.47    9.67  10.59  

 

F. Chart 1.F. includes information for the 2-month period beginning on September 1, 2020 and 
ending on October 31, 2020 compared to the 2-month period beginning on September 1, 2019 and ending 
on October 31, 2019.  

 Average Occupancy 
Rate 

Average Daily Rate Average RevPAR 

 2019 2020 2019 2020 2019 2020 
Average for Select Franchised 
Motels 67.4% 66.7% 50.45  53.33  34.03  35.59  

Number of Motels that Met or 
Exceeded Average  27 29 32 20 29 23 

Percentage of Motels that Met or 
Exceeded Average 46.6% 50.0% 55.2% 34.5% 50.0% 39.7% 

Median  65.1% 66.6% 51.19  50.05  33.92  32.12  
High 93.0% 97.5%   123.72    124.83    113.63    109.31  
Low 19.0% 10.6% 31.97  34.46  11.51    5.61  

 

G. Chart 1.G. includes information for the 2-month period beginning on November 1, 2020 and 
ending on December 31, 2020 compared to the 2-month period beginning on November 1, 2019 and 
ending on December 31, 2019.  

 Average Occupancy 
Rate 

Average Daily Rate Average RevPAR 

 2019 2020 2019 2020 2019 2020 
Average for Select Franchised 
Motels 60.2% 59.0% 49.90  50.71  30.05  29.91  

Number of Motels that Met or 
Exceeded Average  26 25 30 19 27 24 

Percentage of Motels that Met or 
Exceeded Average 44.8% 43.1% 51.7% 32.8% 46.6% 41.4% 

Median  58.1% 56.9% 50.44  47.78  28.49  27.11  
High 87.3% 93.2%   119.62    121.19  86.96  99.64  
Low 6.4% 7.0% 29.72  32.73    3.49    4.14  
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CHART 2 (A-G): Historical Results for Select Franchised Studio 6 Extended Stay Motels with A or 
B Ranking Score 

Chart 2.A.-G is a subset of the franchised Motel 6 Motels from Chart 1.A.-G and includes the 43 
franchised Studio 6 Extended Stay Motels (or approximately 74% of the Motels reported in Chart 1.A.) that 
achieved our internal rating of A or B Ranking. The A and B Rankings are internal ratings that we use to 
categorize Motels based upon categories such as quality and financial compliance. The time period covered 
by each chart is noted.  

A. Chart 2.A includes information for the 12-month period beginning on January 1, 2020 and 
ending on December 31, 2020 compared to the 12-month period beginning on January 1, 2019 and 
ending on December 31, 2019.  

 Average Occupancy 
Rate 

Average Daily Rate Average RevPAR 

 2019 2020 2019 2020 2019 2020 
Average for Select Franchised 
Motels 68.7% 66.4% 52.49  52.47  36.04  34.86  

Number of Motels that Met or 
Exceeded Average  20 19 18 16 18 18 

Percentage of Motels that Met or 
Exceeded Average 46.5% 44.2% 41.9% 37.2% 41.9% 41.9% 

Median  65.6% 63.1% 50.62  50.18  31.72  30.36  
High 91.3% 88.5%  117.62   116.43  96.78  90.06  
Low 40.7% 48.8% 37.08  35.44  8.53  8.37  

 

B. Chart 2.B. includes information for the 2-month period beginning on January 1, 2020 and 
ending on February 29, 2020 compared to the 2-month period beginning on January 1, 2019 and ending 
on February 28, 2019. 

 Average Occupancy 
Rate 

Average Daily Rate Average RevPAR 

 2019 2020 2019 2020 2019 2020 
Average for Select Franchised 
Motels 65.6% 65.5% 50.65  51.19  33.20  33.51  

Number of Motels that Met or 
Exceeded Average  21 20 22 19 21 20 

Percentage of Motels that Met or 
Exceeded Average 48.8% 46.5% 51.2% 44.2% 48.8% 46.5% 

Median  63.4% 63.2% 50.73  50.75  32.86  32.82  
High 92.5% 94.9%   105.48    110.06  66.85  64.11  
Low 35.7% 28.5% 33.66  34.77  19.28  19.08  
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C. Chart 2.C. includes information for the 2-month period beginning on March 1, 2020 and ending 
on April 30, 2020 compared to the 2-month period beginning on March 1, 2019 and ending on April 30, 
2019.  
 

 Average Occupancy 
Rate 

Average Daily Rate Average RevPAR 

 2019 2020 2019 2020 2019 2020 
Average for Select Franchised 
Motels 71.8% 61.6% 52.80  50.18  37.94  30.90  

Number of Motels that Met or 
Exceeded Average  22 18 20 20 19 20 

Percentage of Motels that Met or 
Exceeded Average 51.2% 41.9% 46.5% 46.5% 44.2% 46.5% 

Median  72.2% 61.0% 51.36  49.06  36.96  30.42  
High 92.4% 85.6%   108.21    107.46  89.65  70.38  
Low 40.9% 33.5% 37.12  32.87  21.89  16.65  

 

D. Chart 2.D. includes information for the 2-month period beginning on May 1, 2020 and ending 
on June 30, 2020 compared to the 2-month period beginning on May 1, 2019 and ending on June 30, 
2019. 

 Average Occupancy 
Rate 

Average Daily Rate Average RevPAR 

 2019 2020 2019 2020 2019 2020 
Average for Select Franchised 
Motels 69.4% 65.2% 52.93  50.92  36.75  33.20  

Number of Motels that Met or 
Exceeded Average  19 19 19 19 17 17 

Percentage of Motels that Met or 
Exceeded Average 44.19% 44.19% 44.19% 44.19% 39.53% 39.53% 

Median  65.3% 63.4% 51.36  49.19  33.98  30.38  
High 95.5% 92.6%   118.89    116.93    108.81  97.06  
Low 40.7% 36.5% 37.10  34.84  19.04  19.69  

E. Chart 2.E. includes information for the 2-month period beginning on July 1, 2020 and ending 
on August 31, 2020 compared to the 2-month period beginning on July 1, 2019 and ending on August 
31, 2019.  
 

 Average Occupancy 
Rate 

Average Daily Rate Average RevPAR 

 2019 2020 2019 2020 2019 2020 
Average for Select Franchised 
Motels 71.0% 70.5% 54.02  52.66  38.33  37.15  

Number of Motels that Met or 
Exceeded Average  22 19 14 17 16 17 

Percentage of Motels that Met or 
Exceeded Average 51.2% 44.2% 32.6% 39.5% 37.2% 39.5% 

Median  72.3% 68.8% 51.48  50.10  32.70  30.38  
High 95.7% 96.3%   125.24    118.05    113.63  97.06  
Low 37.0% 22.1% 36.99  36.11  11.24  19.69  
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F. Chart 2.F. includes information for the 2-month period beginning on September 1, 2020 and 
ending on October 31, 2020 compared to the 2-month period beginning on September 1, 2019 and ending 
on October 31, 2019. 
  

 Average Occupancy 
Rate 

Average Daily Rate Average RevPAR 

 2019 2020 2019 2020 2019 2020 
Average for Select Franchised 
Motels 71.6% 72.6% 52.38  56.01  37.52  40.69  

Number of Motels that Met or 
Exceeded Average  24  18  21  14  20  15  

Percentage of Motels that Met or 
Exceeded Average 41.4% 31.0% 36.2% 24.1% 34.5% 25.9% 

Median  73.7% 70.9% 52.02  51.39  36.49  35.61  
High 93.0% 97.5%   123.72    124.83    113.63    109.31  
Low 30.9% 39.1% 36.14  35.81  17.08  20.11  

G. Chart 2.G. includes information for the 2-month period beginning on November 1, 2020 and 
ending on December 31, 2020 compared to the 2-month period beginning on November 1, 2019 and 
ending on December 31, 2019. 

 Average Occupancy 
Rate 

Average Daily Rate Average RevPAR 

 2019 2020 2019 2020 2019 2020 
Average for Select Franchised 
Motels 62.4% 63.2% 51.89  53.31  32.38  33.67  

Number of Motels that Met or 
Exceeded Average  21  18  22  11  18  16  

Percentage of Motels that Met or 
Exceeded Average 36.2% 31.0% 37.9% 19.0% 31.0% 27.6% 

Median  59.9% 58.2% 52.18  49.30  31.30  30.69  
High 87.3% 93.2%   119.62    121.19  86.96  99.64  
Low 28.5% 32.4% 35.66  34.85  16.36  16.71  

 

“Average Occupancy Rate” is the average of occupied rooms reported for the Select Franchised Motels 
in each chart divided by the total number of available rooms. “Average Daily Rate” is the average of the 
reported gross room revenue of the Select Franchised Motels in each chart, divided by their total number 
of occupied rooms reported. “Average RevPAR” is the average of reported gross room revenues for the 
Select Franchised Motels in each chart divided by their total number of available rooms.  

Data for all of the Charts was obtained from our internal records based on information supplied to us 
electronically from franchised locations. We have not audited the franchisee data.  

Some outlets have earned these amounts. Your individual results may differ. There is no assurance 
that you will achieve the stated results.  
 
Written substantiation for the financial performance representations will be made available to you upon 
reasonable request. Please carefully read all of the information in these financial performance 
representations, and the notes following the charts, in conjunction with your review of the historical data. 
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Other than the preceding financial performance representation, we do not make any financial performance 
representations about a franchisee’s future financial performance or the past financial performance of 
company-owned or franchised outlets. We also do not authorize our employees or representatives to make 
any such representations either orally or in writing. If you are purchasing an existing outlet, however, we 
may provide you with the actual records of that outlet. If you receive any other financial performance 
information or projections of your future income, you should report it to the franchisor's management by 
contacting Michael J. McGeehan, our Chief Development Officer, at 4001 International Parkway, 
Carrollton, TX 75007, Telephone 972-360-5405, the Federal Trade Commission, and the appropriate state 
regulatory agencies. 

ITEM 20 
OUTLETS AND FRANCHISEE INFORMATION 

Studio 6 Extended Stay Motels 

Table No. 1 
Systemwide Outlet Summary 

For years 2018 to 2020 
 

Outlet Type Year Outlets at the 
Start of the Year 

Outlets at the 
End of the Year 

Net Change 

Franchised 
2018 79 94 +15 
2019 94 116 +22 
2020 116 141 +25 

Company-Owned 
2018 36 36 +0 
2019 36 25 -11 
2020 25 8 -17 

Total Outlets 
2018 115 130 +15 
2019 130 141 +11 
2020 141 149 +8 

Table No. 2 
Transfers of Outlets from Franchisees to New Owners (other than the Franchisor) 

For years 2018 to 2020 
 

State Year Number of Transfers 

California 
2018 1 
2019 2 
2020 0 

Georgia 
2018 1 
2019 0 
2020 1 

Louisiana  
2018 0 
2019 0 
2020 1 

Ohio 2018 0 
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State Year Number of Transfers 

2019 1 
2020 0 

Texas 
2018 3 
2019 0 
2020 0 

Total 
2018 5 
2019 3 
2020 2 

Table No. 3 
Status of Franchised Outlets 

For years 2018 to 2020 
 

State Year 
Outlets 
at Start 
of Year 

Outlets 
Opened 

Termina-
tions 

Non-
Renewals 

Reacquired 
by 

Franchisor 

Ceased 
Opera-
tions- 
Other 

Reasons 

Outlets 
at End 
of the 
Year 

Alabama 
2018 1 0 0 0 0 0 1 
2019 1 0 0 0 0 0 1 
2020 1 0 0 0 0 0 1 

Arizona 
2018 2 0 0 0 0 0 2 
2019 2 0 1 0 0 0 1 
2020 1 1 0 0 0 0 2 

Arkansas 
2018 1 1 1 0 0 0 1 
2019 1 0 0 0 0 0 1 
2020 1 0 0 0 0 0 1 

California 
2018 10 3 0 0 0 0 13 
2019 13 1 1 0 0 0 13 
2020 13 1 2 0 0 0 12 

Florida 
2018 2 2 0 0 0 0 4 
2019 4 0 1 0 0 0 3 
2020 3 1 0 0 0 0 4 

Georgia 
2018 6 1 0 0 0 0 7 
2019 7 0 0 0 0 0 7 
2020 7 41 0 0 0 0 11 

Illinois 
2018 1 0 0 0 0 0 1 
2019 1 0 0 0 0 0 1 
2020 1 1 0 0 0 0 2 

Indiana 
2018 1 0 0 0 0 0 1 
2019 1 0 0 0 0 0 1 
2020 1 21 0 0 0 0 3 

Kansas 
2018 0 0 0 0 0 0 0 
2019 0 2 0 0 0 0 2 
2020 2 0 0 0 0 0 2 

Louisiana 
2018 3 1 0 0 0 0 4 
2019 4 5 0 0 0 0 9 
2020 9 1 1 0 0 0 9 
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State Year 
Outlets 
at Start 
of Year 

Outlets 
Opened 

Termina-
tions 

Non-
Renewals 

Reacquired 
by 

Franchisor 

Ceased 
Opera-
tions- 
Other 

Reasons 

Outlets 
at End 
of the 
Year 

Maryland 
2018 1 0 1 0 0 0 0 
2019 0 0 0 0 0 0 0 
2020 0 0 0 0 0 0 0 

Minnesota 
2018 0 0 0 0 0 0 0 
2019 0 0 0 0 0 0 0 
2020 0 1 0 0 0 0 1 

Mississippi 
2018 0 0 0 0 0 0 0 
2019 0 2 0 0 0 0 2 
2020 2 1 0 0 0 0 3 

Missouri 
2018 0 1 0 0 0 0 1 
2019 1 0 1 0 0 0 0 
2020 0 0 0 0 0 0 0 

Nebraska 
2018 0 0 0 0 0 0 0 
2019 0 0 0 0 0 0 0 
2020 0 1 0 0 0 0 1 

Nevada 
2018 0 1 0 0 0 0 1 
2019 1 0 0 0 0 0 1 
2020 1 0 0 0 0 0 1 

New Jersey 
2018 0 0 0 0 0 0 0 
2019 0 0 0 0 0 0 0 
2020 0 11 0 0 0 0 1 

North Carolina 
2018 2 2 1 0 0 0 3 
2019 3 0 0 0 0 0 3 
2020 3 11 1 0 0 0 4 

Ohio 
2018 1 0 1 0 0 0 0 
2019 0 4 0 0 0 0 4 
2020 4 0 0 0 0 0 4 

Oklahoma 
2018 6 0 1 0 0 0 5 
2019 5 0 1 0 0 0 4 
2020 4 1 1 0 0 0 4 

Oregon 
2018 1 0 0 0 0 0 1 
2019 1 0 0 0 0 0 1 
2020 1 0 0 0 0 0 1 

Pennsylvania 
2018 1 0 0 0 0 0 1 
2019 1 0 1 0 0 0 0 
2020 0 0 0 0 0 0 0 

Tennessee 
2018 1 0 0 0 0 0 1 
2019 1 0 0 0 0 0 1 
2020 1 0 0 0 0 0 1 

Texas 
2018 36 8 1 0 0 0 43 
2019 43 13 3 0 0 0 53 
2020 53 151 3 0 0 0 65 
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State Year 
Outlets 
at Start 
of Year 

Outlets 
Opened 

Termina-
tions 

Non-
Renewals 

Reacquired 
by 

Franchisor 

Ceased 
Opera-
tions- 
Other 

Reasons 

Outlets 
at End 
of the 
Year 

Utah 
2018 3 0 2 0 0 0 1 
2019 1 0 0 0 0 0 1 
2020 1 0 0 0 0 0 1 

Virginia 
2018 0 2 0 0 0 0 2 
2019 2 0 0 0 0 0 2 
2020 2 0 0 0 0 0 2 

Washington 
2018 0 1 0 0 0 0 1 
2019 1 0 0 0 0 0 1 
2020 1 11 0 0 0 0 2 

Total 
2018 79 23 8 0 0 0 94 
2019 94 31 9 0 0 0 116 
2020 116 33 8 0 0 0 141 

 
 

Table No. 4* 
Status of Company-Owned Outlets 

For years 2018 to 2020 
 

State Year Outlets 
at Start 
of the 
Year 

Outlets 
Opened 

Outlets 
Reacquired 

From 
Franchisee 

Outlets 
Closed 

Outlets 
Sold to 

Franchisee 

Outlets 
at End 
of the 
Year 

Arizona 
2018 3 0 0 0 0 3 
2019 3 0 0 0 0 3 
2020 3 0 0 0 0 3 

Florida 
2018 4 0 0 0 0 4 
2019 4 0 0 0 0 4 
2020 4 0 0 0 0 4 

Georgia 
2018 3 0 0 0 0 3 
2019 3 0 0 0 0 3 
2020 3 0 0 0 3 0 

Indiana 
2018 1 0 0 0 0 1 
2019 1 0 0 0 0 1 
2020 1 0 0 0 1 0 

Louisiana 
2018 1 0 0 0 0 1 
2019 1 0 0 0 1 0 
2020 0 0 0 0 0 0 

Mississippi 2018 2 0 0 0 0 2 
2019 2 0 0 0 2 0 

                                                 
* Company-owned outlets are owned by certain of our Affiliates and operated by our Parent, G6 Hospitality 
LLC. 
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State Year Outlets 
at Start 
of the 
Year 

Outlets 
Opened 

Outlets 
Reacquired 

From 
Franchisee 

Outlets 
Closed 

Outlets 
Sold to 

Franchisee 

Outlets 
at End 
of the 
Year 

2020 0 0 0 0 0 0 

New Jersey 
2018 1 0 0 0 0 1 
2019 1 0 0 0 0 1 
2020 1 0 0 0 1 0 

New Mexico 
2018 1 0 0 0 0 1 
2019 1 0 0 0 1 0 
2020 0 0 0 0 0 0 

North Carolina 
2018 1 0 0 0 0 1 
2019 1 0 0 0 0 1 
2020 1 0 0 0 1 0 

Ohio 
2018 2 0 0 0 0 2 
2019 2 0 0 0 1 1 
2020 1 0 0 0 1 0 

Oklahoma 
2018 1 0 0 0 0 1 
2019 1 0 0 0 0 1 
2020 1 0 0 0 1 0 

Texas 
2018 14 0 0 0 0 14 
2019 14 0 0 0 6 8 
2020 8 0 0 0 8 0 

Utah 
2018 1 0 0 0 0 1 
2019 1 0 0 0 0 1 
2020 1 0 0 0 0 1 

Washington 
2018 1 0 0 0 0 1 
2019 1 0 0 0 0 1 
2020 1 0 0 0 1 0 

Totals 
2018 36 0 0 0 0 36 
2019 36 0 0 0 11 25 
2020 25 0 0 0 17 8 

 
 

Table No. 5 
Projected Openings As Of December 31, 2020 

 

STATE 

FRANCHISE 
AGREEMENTS 

SIGNED BUT OUTLET 
NOT OPENED 

PROJECTED NEW 
FRANCHISED 

OUTLET IN THE 
NEXT FISCAL YEAR 

PROJECTED NEW 
COMPANY-OWNED 

OUTLET IN THE 
NEXT FISCAL YEAR 

Alabama 1 1 0 
Arizona 2 2 0 
California 9 4 0 
Colorado 1 1 0 
Florida 2 1 0 
Georgia 1 1 0 
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STATE 

FRANCHISE 
AGREEMENTS 

SIGNED BUT OUTLET 
NOT OPENED 

PROJECTED NEW 
FRANCHISED 

OUTLET IN THE 
NEXT FISCAL YEAR 

PROJECTED NEW 
COMPANY-OWNED 

OUTLET IN THE 
NEXT FISCAL YEAR 

Idaho 1 0 0 
Illinois 2 1 0 
Indiana 2 0 0 
Iowa 1 1 0 
Kentucky 1 1 0 
Louisiana 1 0 0 
Mississippi 1 1 0 
Montana 1 0 0 
Nevada 2 0 0 
New Jersey 1 0 0 
New Mexico 2 1 0 
North Dakota 1 1 0 
Oklahoma 2 2 0 
Pennsylvania 1 0 0 
South Carolina 4 4 0 
Texas 19 0 0 
Virginia 1 0 0 
Wyoming 2 0 0 
Totals 61 22 0 

 

 

 

[The rest of this page left intentionally blank.] 

 

 

 
  



Studio 6 – FDD 74 
March 5, 2021 as amended on April 9, 2021 and July 1, 2021  

Studio 6 Suites 

Table No. 1 
Systemwide Outlet Summary 

For years 2018 to 2020 
 

Outlet Type Year Outlets at the 
Start of the Year 

Outlets at the 
End of the Year 

Net Change 

Franchised 
2018 0 0 0 
2019 0 0 0 
2020 0 0 0 

Company-Owned 
2018 0 0 0 
2019 0 0 0 
2020 0 0 0 

Total Outlets 
2018 0 0 0 
2019 0 0 0 
2020 0 0 0 

Table No. 2 
Transfers of Outlets from Franchisees to New Owners (other than the Franchisor) 

For years 2018 to 2020 
 

State Year Number of Transfers 

All States 
2018 0 
2019 0 
2020 0 

Total 
2018 0 
2019 0 
2020 0 

 

Table No. 3 
Status of Franchised Outlets 

For years 2018 to 2020 
 

State Year 
Outlets 
at Start 
of Year 

Outlets 
Opened 

Termina-
tions 

Non-
Renewals 

Reacquired 
by 

Franchisor 

Ceased 
Opera-
tions- 
Other 

Reasons 

Outlets 
at End 
of the 
Year 

All States 
2018 0 0 0 0 0 0 0 
2019 0 0 0 0 0 0 0 
2020 0 0 0 0 0 0 0 

Total 
2018 0 0 0 0 0 0 0 
2019 0 0 0 0 0 0 0 
2020 0 0 0 0 0 0 0 
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Table No.4* 
Status of Company-Owned Outlets 

For years 2018 to 2020 
 

State Year Outlets 
at Start 
of the 
Year 

Outlets 
Opened 

Outlets 
Reacquired 

From 
Franchisee 

Outlets 
Closed 

Outlets 
Sold to 

Franchisee 

Outlets 
at End 
of the 
Year 

All States 
2017 0 0 0 0 0 0 
2018 0 0 0 0 0 0 
2019 0 0 0 0 0 0 

Totals 
2017 0 0 0 0 0 0 
2018 0 0 0 0 0 0 
2019 0 0 0 0 0 0 

Table No. 5 
Projected Openings As Of December 31, 2020 

 

STATE 

FRANCHISE 
AGREEMENTS 

SIGNED BUT OUTLET 
NOT OPENED 

PROJECTED NEW 
FRANCHISED 

OUTLET IN THE 
NEXT FISCAL YEAR 

PROJECTED NEW 
COMPANY-OWNED 

OUTLET IN THE 
NEXT FISCAL YEAR 

Arizona 0 2 0 
California 0 2 0 
Colorado 0 2 0 
Connecticut 0 2 0 
Florida 0 2 0 
Georgia 0 2 0 
Louisiana 0 2 0 
Massachusetts 0 2 0 
Mississippi 0 1 0 
North Carolina 0 1 0 
New York  0 2 0 
South Carolina 0 2 0 
Texas  0 2 0 
Virginia 0 1 0 
Totals 0 25 0 
 
Notes: 
 

The information in the above tables are as of the fiscal year end for each year, which is December 
31. 
 

A list of Studio 6 Extended Stay Motel and Studio 6 Suites franchised locations, name of franchisee, 
along with addresses telephone numbers as of December 31, 2020 is attached as Exhibit G-1. A list of 
                                                 
* Company-owned outlets are owned by certain of our Affiliates and operated by our Parent, G6 Hospitality 
LLC. 
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franchise agreements signed but franchised Motels not yet open is attached as Exhibit G-2. Attached as 
Exhibit G-3 is a list of the name, city and state, and current business telephone number (or, if unknown, the 
last known home telephone number) of every Studio 6 franchisee who has had a franchise agreement 
terminated, canceled, or not renewed by us or who otherwise voluntarily or involuntarily ceased to do 
business under their agreements during the most recently completed fiscal year, or who has not 
communicated with us within 10 weeks of the date of this disclosure document. If you buy this franchise, 
your contact information may be disclosed to other buyers when you leave the franchise system. 

 
In some instances, current and former franchisees sign provisions restricting their ability to speak 

openly about their experience with the Studio 6 franchise System. You may wish to speak with current and 
former franchisees, but be aware that not all such franchisees will be able to communicate with you. 

As of the date of this disclosure document, no independent trademark-specific franchisee 
organizations have asked to be included in this disclosure document. 

 
 

ITEM 21 
FINANCIAL STATEMENTS 

 
Attached to this disclosure document in Exhibit H are our audited financial statements as of 

December 31, 2020 and for the years ended December 31, 2020, 2019 and 2018. 
 

ITEM 22 
CONTRACTS 

 
The following contracts are attached to this disclosure document in the following order: 
 
1. Franchise Application (Exhibit C) 

2. Franchise Agreement, including related attachments and addenda (Exhibit D) 
 

 
ITEM 23 

RECEIPTS 
 

Two copies of a receipt form appear at the end of this disclosure document at Exhibit J. Please fill 
out and sign both receipts as of the date you received this disclosure document, return one copy to us and 
keep the other for your records. 
 













(  ) new  (  ) existing 

(City, State) 

    Quadrant     Intersection 

Physical Site Address (Not a P.O. Box) 

(  ) does (  ) does not





(Not a P.O. Box) 



receives notices or letters in regards to the Franchise Agreement or other contractual items. 
This will be the contact for all items if additional contacts below are not completed 

all invoices and billing related messages and issues. 

point person for pre-opening processes and ongoing Brand Performance items. 

receives complaint related items and will be the contact provided to the guest 
in some cases. 



(All information must be provided.  Use a supplemental page if necessary.) 



(   ) Acknowledgment of receipt of the Franchise Disclosure Document (“FDD”) for each Owner with a 20% or greater 
interest in the franchise entity 

 (   ) Evidence of site control (warranty deed) 
(   ) Existing affiliation information (if applicable) 
(   ) Franchise entity corporate documents (See page 3, item number 6.) 
(   ) Personal Financial Statement for each Owner with a 20% or greater interest in the franchise entity 
(   ) Biography and portfolio for each Owner with a 20% or greater interest in the franchise entity 



















































bona fide





















































































et seq

































Requirement for Common Control

Reconciliation of Certain Fees and Charges in Connection with Dual Brand 
Operation

Use of the Approved Location

Repair of Studio 6 Motel and Motel 6 Motel Following Casualty Event

Amendments to Manuals for Dual Brand Operation



Training and Operation of the Studio 6 Motel and the Motel 6 Motel

Access to Manuals and Confidential Information

Compliance with Applicable Standards



















































G6 Hospitality Franchising LLC      

















Description of Business

Basis of Presentation 

Worldwide pandemic

Parent Company Support



Use of Estimates

Fees Receivable –

Receivable from Affiliate 

Other Assets –

Liabilities

Other Income

Expenses



Comprehensive Income 

Taxes

 Statement of Cash Flows

Revenue Recognition

Deferred Revenue 



Deferred Contract Costs

Newly Issued Accounting Standards  
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Studio 6 - FDD         State Effective Date Page 
March 5, 2021 as amended on April 9, 2021 and July 1, 2021 

State Effective Dates 
 

The following states have franchise laws that require that the Franchise Disclosure 
Document be registered or filed with the state, or be exempt from registration: California, 
Hawaii, Illinois, Indiana, Maryland, Michigan, Minnesota, New York, North Dakota, 
Rhode Island, South Dakota, Virginia, Washington, and Wisconsin. 

This document is effective and may be used in the following states, where the 
document is filed, registered or exempt from registration, as of the Effective Date stated 
below: 
 

STATES EFFECTIVE DATE 

California January 7, 2021 as amended April 9, 2021 and July 1, 2021 

Hawaii September 10, 2021 

Illinois March 5, 2021 as amended April 9, 2021 and July 1, 2021 

Indiana March 5, 2021 as amended April 9, 2021 and July 1, 2021 

Maryland March 9, 2021 as amended April 9, 2021 and July 1, 2021 

Michigan March 8, 2021 as amended April 9, 2021 and July 1, 2021 

Minnesota March 19, 2021 as amended April 23, 2021 and July 15, 2021 

New York March 5, 2021 as amended April 9, 2021 and July 1, 2021 

North Dakota March 11, 2021 as amended April 9, 2021 and July 1, 2021 

Rhode Island March 8, 2021 as amended April 13, 2021 and July 1, 2021 

South Dakota March 8, 2021 as amended April 9, 2021 and July 1, 2021 

Virginia March 11, 2021 as amended April 12, 2021 and July 6, 2021 

Washington March 13, 2021 as amended April 9, 2021 and July 1, 2021 

Wisconsin March 13, 2021 as amended April 9, 2021 and July 1, 2021 

 
Other states may require registration, filing, or exemption of a franchise under other laws, 
such as those that regulate the offer and sale of business opportunities or seller-assisted 
marketing plans.  

 
 
 





[KEEP THIS COPY FOR YOUR RECORDS]



[RETURN THIS COPY TO US FOR OUR RECORDS] 




